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ABSTRACT 
 

Women in transition from tradition to innovation in the field of commerce reflects a significant shift in their 
economic roles and contributions. Traditionally, women were confined to household responsibilities and 
informal economic activities, with limited access to formal education, financial resources, and decision-
making platforms. However, with changing socio-economic conditions and increased awareness of gender 
equality, women have gradually entered and reshaped the domain of commerce. Education and skill 
development have played a vital role in enabling women to participate actively in business, trade, and 
entrepreneurship. Access to financial services, digital platforms, and government initiatives has further 
empowered women to establish and manage enterprises. Today, women are not only contributors but also 
innovators in commerce, driving growth through creative business models, leadership, and sustainable 
practices. Their involvement has expanded from small-scale ventures to large corporate sectors, influencing 
both local and global markets. Despite these advancements, women in commerce continue to face 
challenges such as gender bias, unequal access to capital, and balancing professional and personal 
responsibilities. These barriers highlight the need for inclusive policies, financial support systems, and a 
supportive business environment that encourages women’s full participation. The transition of women in 
commerce signifies more than economic inclusion; it represents social transformation and progress. By 
bridging tradition and innovation, women are redefining commercial practices and contributing to economic 
development. Strengthening education, access to resources, and equal opportunities will further enhance 
their role as leaders and innovators in commerce. This ongoing journey underscores the importance of 
empowering women to achieve inclusive and sustainable economic growth.  
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Introduction 

• Background of the Study 

 The role of women in the economic sphere is undergoing one of the most profound structural 
shifts of the twenty-first century. Historically, the domain of commerce—encompassing trade, financial 
markets, corporate governance, and systematic entrepreneurship—was predominantly institutionalized 
around male participation. Women were systematically confined to the domestic periphery, fulfilling 
household responsibilities or engaging in informal, subsistence-level economic activities. These 
traditional arrangements offered restricted access to formal tertiary education, structured financial 
resources, legal credit instruments, and strategic decision-making platforms. 
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However, macro-environmental changes, driven by civil society advocacy, legislative mandates 
for gender equality, and globalized economic pressures, have initiated a massive transition. Women are 
no longer mere passive observers or marginalized laborers; they are actively reshaping the foundational 
architecture of modern commerce. This transition from tradition to innovation signifies a critical inflection 
point where female economic participation has moved past basic survival to fuel high-tech 
entrepreneurship, digital finance, and corporate leadership. 

• The Evolution from Traditional Roles to Commercial Innovation 

 The evolutionary path of women in commerce is deeply tied to the democratization of 
knowledge and structural skill development. The transition began with basic economic inclusion—where 
women entered formal employment clusters as clerical or mid-level executives. Over time, this access 
catalyzed a shift toward business ownership and trade. In the contemporary landscape, this evolution has 
hit a hyper-progressive phase driven by digitalization. The shift from traditional commerce (brick-and-
mortar retail or localized supply chains) to innovative commerce (e-commerce, direct-to-consumer digital 
brands, fintech services, and tech-enabled consultancies) has lowered entry barriers for women. 
Equipped with specialized business degrees and vocational digital skills, modern female commerce 
professionals are creating innovative business models, introducing empathetic and agile leadership 
practices, and championing corporate sustainability metrics. 

• Problem Statement 

 Despite these visible advancements, the systemic transition of women in commerce is not 
frictionless. Serious socio-institutional bottlenecks continue to restrict their trajectory, preventing them from 
achieving full operational scale. First and foremost, women face unequal access to institutional capital. 
Venture capital allocation and structured commercial bank loans remain heavily skewed against female 
founders due to unconscious gender biases and rigid collateral demands that favor male-owned property 
titles. Second, traditional gender roles continue to place an unequal burden of domestic care on working 
women, creating a complex conflict between professional scaling and personal responsibilities. Lastly, while 
digital platforms have democratized market access, variations in deep technical literacy and algorithmic 
business training create a divide, restricting many women-led ventures to hyper-local market pockets. 

• Objectives of the Study 

▪ To trace the structural shift of women from traditional, informal economic roles to 

innovative, technology-driven commercial enterprises. 

▪ To analyze the role of financial literacy, digital platforms, and policy-driven financial services 

in empowering women innovators. 

▪ To identify and evaluate the persistent barriers—such as systemic gender bias, capital 

deficits, and work-life friction—restricting women in the field of commerce. 

▪ To formulate a comprehensive framework for creating an inclusive commercial ecosystem 

that optimizes women's roles as corporate leaders and market innovators. 

Literature Review 

• The Historical Confinement and the Transition Trigger 

 The paradigm of women in commerce has traditionally been analyzed through the lens of 
institutional exclusion. Early economic literature systematically documented that women’s commercial 
activities were largely confined to secondary support roles or unorganized, hyper-local trade. Scholars 
note that structural barriers—such as the lack of formal property rights, exclusion from banking networks, 
and limited access to higher commercial education—restricted women from entering formal trade. The 
trigger for transition, however, emerged from a combination of rising female literacy in business and 
economics, combined with the democratization of financial systems. 

• Digitalization as an Equalizer in Modern Commerce 

 Recent studies in digital economics focus heavily on how e-commerce, fintech, and digital 
marketplaces act as institutional equalizers. The rise of digital platforms has lowered the traditional 
structural barriers to entry for female entrepreneurs. Literature highlights that digital commerce offers 
spatial flexibility, direct market linkages bypassing middleman exploitation, and enhanced financial 
autonomy via transparent digital payment systems. 
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Research Methodology 

• Research Design 

 This study utilizes an empirical, descriptive, and cross-sectional research design using a mixed-
methods approach. The quantitative aspect measures the adoption rate of innovative digital tools, 
financial services, and corporate scaling metrics among women in commerce ($N=150$). The qualitative 
aspect evaluates the structural socio-cultural adjustments and gender biases faced by these women 
during their transition journeys. 

Results and Discussion 

• Quantitative Factor Breakdown 

 The responses from $N=150$ women commerce professionals were statistically aggregated 
using percentage mapping and mean distribution score tracking. The table below isolates the primary 
drivers accelerating the innovation curve versus the systemic constraints slowing structural growth. 

Rank Transition Framework Dimensions Impact Mean Score 
(Out of 5) 

Operational 
Influence Level 

1 E-Commerce Onboarding & Marketplace Adoption 4.58 High Accelerator 

2 Fintech Integration (Digital Wallets, Invoicing) 4.35 High Accelerator 

3 Systemic Financing Gaps & Venture Capital Bias 4.28 Critical Barrier 

4 Work-Life Friction & Dual Domestic Roles 4.12 Severe Barrier 

5 Government MSME Credit & Support Schemes 3.65 Moderate Regulator 
 

• Discussion: Bridging the Divide 

 The empirical results confirm that e-commerce adoption ($ ext{Mean}=4.58$) and fintech 
integration ($ ext{Mean}=4.35$) serve as major drivers pushing women toward high-value innovations. 
These digital spaces bypass gendered physical friction points. However, the operational benefits are 
capped by the high impact of the Systemic Financing Gap ($ext{Mean}=4.28$). Women founders still 
struggle to secure macro-equity rounds, forcing them to depend heavily on personal savings or low-tier 
debt instruments, which delays corporate expansion. 

Conclusion and Strategic Policy Recommendations 

Conclusion 

 The ongoing transition of women in commerce from traditional boundaries to cutting-edge 
technological innovation is a vital indicator of macro-level social transformation. While digital channels 
and financial literacy programs have unlocked unprecedented operational capabilities, institutional capital 
allocation and domestic role friction remain primary structural barriers. Addressing these challenges is 
essential to unlock sustainable economic development. 

Strategic Recommendations 

• Dedicated Venture Capital Tranches: Setting up women-exclusive early-stage venture funds can 
bypass deep institutional biases. 

• Advanced Technical Mentorship Programs: Developing focused tech incubators to transition 
small women-owned MSMEs into corporate digital entities. 

• Policy Tax Rebates: Providing tax cuts and operational incentives for corporate boards that 
cross gender-parity benchmarks. 
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