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I am pleased to know that INSPIRA Research Association (IRA) and Maharishi Arvind Institute of
Science and Management (MAISM), is organizing a two day Multidisciplinary International
Conference on “Innovations, Achievements and Challenges in Global Economy, Commerce and

Management”,February 25-26, 2022.

The recent years have shown a very fast pace in technological development and its application in
social sphere. This Conference will bring together Management experts and specialists from India
and abroad who will exchange their valuable views in the context of recent developments in the

field.

The two elite names in the education industry sensed the need and provided a good platform for
researchers all across the globe to exchange their views and help the society. [ am confident that
the conference will see the convergence of researchers, practitioners and academicians whose

ideas will have a far reaching impact in the global world.

[ wish the conference a grand success.

Dr. Bharat Prashar
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President
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Former President
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Department of ABST (Commerce)
University of Rajasthan, Jaipur

I take this opportunity to extent my heartfelt congratulation and best wishes to the Inspira
Research Association (IRA), Jaipur, Rajasthan for organising a two days international
conference on “Innovations, Achievements and Challenges in Global Economy, Commerce
and Management” from February 25-26, 2022 in association with Maharishi Arvind Institute of
Science and Management (MAISM), Jaipur to focus on Recent Innovations, Achievements and
Challenges in Global Economy, Commerce and Management etc.

The conference is programmed and structured to provide a broad range of information
across the entire academia and other platforms. I hope that the two days conference will be
interesting and informative for all participants and paper presenters. Wide range of topics
covered under the umbrella of discussion starting from Global Economy, Commerce &

Management, Technology and Digital World which will surely stimulate for active participation to

—

Prof. (Dr.) S S Modi

add to the richness of conference and make event a memorable one.
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M wote vens

It gives me immense pleasure to be associated with such intellectual and learning voyage in the
form of International Conference on “Innovations, Achievements and Challenges in Global
Economy, Commerce and Management”.

All my good wishes, to the effort of the entire crew behind this event.

May it make all the learned minds come together and explore new avenues in this conference.

Let all of us make it a big success.

SO

Dr. Rubina Sajid
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Q Senior Vice Preisdent
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0 J Faculty of Legal Studies Banasthali Vidyapith
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| Former Professor, School of Business & Commerce

Manipal University, Jaipur

On behalf of Inspira Research Association I extend a very warm welcome to all the delegates and
participants present in IMCIAC-VERTUAL 2022 jointly being organised by Inspira and MAISM.
We, in Inspira are continuously marching towards academic excellence, committed to ensure the
participants in our virtual programs find their own space to learn, grow and broaden their horizon
of knowledge by indulging into diverse spheres of learning. In our endeavour to raise the
standards of discourse, we continue to remain aware in order to meet with the changing needs of
our young researchers and academicians. Pandemic crisis and aftermath today, have dramatically
affected India and have created tremendous opportunities and challenges in all spheres of life. We
wish to discuss and deliberate on the dynamics of Commerce, Economics and Management

It is heartening to note that a galaxy of eminent personalities will also be addressing the
conference as chairpersons, Addl. Chairpersons and key note speakers. I wholehearted welcome
them andwish the conference a grand success.

Prof. (Dr.) Anil Mehta
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DR. RAVI KANT MODI

General Secretary

INSPIRA Research Association (IRA) &
Associate Professor & Head
Department of EAFM, Commerce

LBS PG College, Jaipur, India

Warm greetings from Inspira Research Association-IRA, Jaipur

When good things are ordained, the whole universe conspires to make them happen. Inspira
Research Association-IRA feels extremely proud and privileged to host the virtual two days
international conference on “Innovations, Achievements and Challenges in Global Economy,
Commerce and Management” from February 25-26, 2022 in association with Maharishi Arvind
Institute of Science and Management (MAISM), Jaipur a reputed leading university.

We are extremely thankful to the members of the Executive Body of IRA, Life Members of IRA &
Team Maharishi Arvind Institute of Science and Management (MAISM) distinguished guests,
resource persons, the teaching faculty, administrative staff, students and participants from across
the world who made this event a grand success. Our executive members are the backbone of our

efforts. We are deeply indebted to them for their silent yet solid support to us for all times.

AP

Dr. Ravi Kant Modi

Best regards.
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DR. AARTI CHOPRA

Joint Secretary

Inspira Research Association (IRA) &
Principal, Bhavan'’s College of
Communication & Management
Jaipur, India

I feel privileged and enchanted to welcome you to the 12th International Conference on
Innovations, Achievements and Challenges in Global Economy, Commerce & Management,
Technology and Digital World. It is said that ‘Change is the only constant.’ Survival of any business
unit, small or large, manufacturing or trading, domestic or global, depends upon how innovative
they are and how they are able to manage with the fast-changing pace of the market. That doesn’t
mean there is no place for the traditional concepts. The need is to promote them in a vintage,
evergreen and cultural-friendly way, which again is a type of innovation in promotion. This shows
that innovation is so vital in all the phases of the life today. Such subjectsare required to be
discussed by the think tanks of the society that include the researchers, academicians and the
industryexperts on a platform which may secureprolific outputs through valuable deliberations

and exchange of ideas. This conference would definitely prove to be substantial in this regard.

Inspira Research Association, right from its commencement has set up a positive environment for
the growth of the researchers and academicians by providing them a productive platform for
brainstorming. With the commitment of the organizers and the life members, the organization

endeavors to make a mark in the fields of research, publication and academics.

I wish the conference to be a grand success and urge all the participants from throughout the

nation to participate with complete enthusiasm and concentration.

Dr. Aarti Chopra
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TOURISM AND TOUR GUIDING POST COVID-19
Gul Erkol Bayram

Associate Professor, School of Tourism and Hotel Management, Department of Tour Guiding, Sinop
University, Sinop, Turkey

Covid-19 Effects on Tour Guides

Tourism, one of the largest sectors in the world, has shown rapid development and changes
since the last period of the 20th century and has taken its place as an important economic activity area.
At the same time, the tourism sector will continue to grow even more in the future. However, some factors
that affect tourism positively and negatively can affect the forecasts about the tourism sector in a positive
or negative way. Tourism can be easily affected by national and international factors. The tourism sector
was adversely affected in the years when economic crises, epidemics, terrorist incidents and natural
disasters were experienced. Experiencing any crisis causes the tourism destination to lose its
attractiveness. It is possible to define the crisis event in the tourism sector as a chaotic situation that
interrupts the normal course of the sector, makes the tourists nervous about the safety and security of the
region, and causes a decrease in tourism demand and tourism revenues (Kdésker, 2017). Crises are
events that occur unexpectedly and create some negative effects. Crises can arise due to many different
factors. Epidemics are also among the causes of crisis (Ceti and Unliiénen, 2019 cited by Dogru and
Kocgak, 2021).

Coronavirus Disease (COVID-19) is a virus that was first identified on January 13, 2020, as a
result of research conducted in a group of patients who developed respiratory symptoms (fever, cough,
shortness of breath) in Wuhan Province, China, in late December. The outbreak was initially detected in
those found in the seafood and animal market in this region. Later, it spread from person to person and
spread to other cities in Hubei province, especially in Wuhan, other provinces of the People's Republic of
China and other countries in the world (Ministry of Health, 2021). After Covid-19, many sectors and
business lines have been negatively affected economically, sociologically and culturally.

Many people who became ill after Covid-19 have become unable to travel and do their jobs. The
decrease in the number of current tourists has adversely affected the demand for the tourism sector and
also many business lines. Tourism is a sector that operates intensively in the summer and has a
seasonal feature. Tourist guides also work very efficiently during the summer months. However, due to
the pandemic, many countries have closed their entrances and exits. In this period when travels for the
country are common, individuals did not go out of their homes due to virus concerns. This situation has
caused a great decrease in the demand for cultural tours and tourist guides.

Tourist guides, both nationally and internationally, have tried to generate income with various
supports, loans and grants. One of the biggest problems of people during the epidemic period was that
they could not practice their profession due to restrictions. Tourist guides, who have been waiting for the
months of March-April, when the season will open since October, the end of the previous year, in order to
have economic income, have faced great economic problems due to the rapidly spreading Coronavirus
nationally and internationally. People want to be safe in the places where they work and this is seen as
an important situation. As Maslow states in his Hierarchy of Needs, food, drink and shelter etc.
Immediately after physiological needs, there is the issue of trust. The gathering of people in the
workplace increases the risk of transmission of the virus. Tourist guides, on the other hand, are in this
risk group because they generally serve crowded masses in buses, museums, ruins and other touristic
places (Dizgln and Kurt, 2020).

j8 8| IMCIAC -VIRTUAL 2022 February 25th & 26th, 2022
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New Trendsfor the Tour Guides

With the changing terms and conditions after Covid-19, the tour guides have also entered into a

transformation. There have been some important differences, both in operation and in approach. It is
possible to express these trends as follows (forbes, 2020, cnbc, 2020);

12

Virtual Tours: Virtual tour activities, which continued before the pandemic, started to rise post
pandemic. Especially countries such as France, Italy, Spain, India, which are among the most
important destinations of the world, and their cultural and natural attractions were visited online,
accompanied by expert guides in the virtual environment.

Personalization Services: Personalized tourism services refer to the provision of services in
accordance with the wishes and needs of tourists. Especially with the perception of social
distance after the pandemic, tourists tend to travel in groups of a few. Tourists, who carry out
their service procurement according to their wishes and needs, have an important place in
tourism movements after the pandemic.

New routes with less people: Despite the superior protection methods in accommodation
establishments, humanity, which has faced travel barriers for about two years, finds the solution
by visiting new and unexplored destinations. It is predicted that destinations that are open to
nature experience, high ethnic values and suitable for slow tourism will be preferred after the
pandemic.

Time for Alternative tourism Activities: Alternative tourism, also called special interest
tourism, covers types of tourism that are made with fewer people and give less to the
environment, rather than mass tourism such as gastronomy, eco tourism, mass tourism,
caravan and camping tourism. It will move in a different direction after the pandemic, with
environmentally and future-friendly tourism activities carried out with fewer people desired after
the pandemic.

Local Tours: Many people preferred local tours due to the post-pandemic bans and
international travel restrictions. Local tours diversify their post-pandemic services and try to
provide services that can respond to different consumers and requests.

Tours may be based on outdoor activities: Since the risk of transmission of the virus in
closed areas is high, individuals prefer tourism activities that take place in open areas. In
particular, activities such as trekking, cycling, sailing, fishing, farming appear as tourism
activities that attract tourists. After the pandemic, it is thought that agricultural farms, villas in
nature, eco tourism routes will become more popular.

Tourists will have more choice, more flexibility: Due to instant cancellations and national
restrictions during the pandemic, tourists have also started to worry about their travels.
Authorities in many parts of the world have given wide flexibility and cancellation rights to
address the concern of whether to cancel before planning their trip. Tourists can cancel many of
their trips, change their dates or choose another destination after covid-19.

Tour guides should use social media more effectively: In today's technology world, social
media has an important place in the promotion and branding of tour guides. After the pandemic,
tourists started to show more interest in online platforms and found answers to many questions
in their minds from social media channels. In this context, tour guides provide their promotions
by sharing their tours and the details that come to the fore in the tours on their social media
accounts, and they are preparing for their post-pandemic tours by increasing the number of
followers.
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. Nature is the ultimate winner of COVID-19 times: The perception of social distance that
developed during the pandemic has left its place to the trend towards natural spaces.
Mountains, seas, attractive beauties of wildlife have become preferred tourism areas instead of
crowds.

Conclusion

After the pandemic, both tourism stakeholders and consumers have entered into new searches.
Destinations where nature-oriented activities are preferred more frequently and where there is less
human density are preferred. It is expected that the qualities of this trend will continue to increase in the
coming years. However, it is thought that health precautions and hygiene controls will be made in all
tours and the concept of tour safety will be formed. In addition, it is foreseen that travel agencies that are
experts in their fields will continue to serve groups consisting of fewer people, and tourist guides will
provide guidance services to groups consisting of a small number of tourists. Today, there is almost no
area where technology, industry 4.0 and artificial intelligence do not exist. One of these areas is the
tourism industry. It is predicted that tourist guides, one of the important stakeholders of the tourism
industry, will continue to organize virtual tours in the future, but will make them more functional with the
help of robots.
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DIGITAL TRANSFORMATION- CHALLENGES AND SUGGESTIONS TO OVERCOME
Prof. Mamta Jain
Department of EAFM, Faculty of Commerce, University Of Rajasthan, Jaipur

Digital technologies have advanced more rapidly than any innovation in our history- reaching
around 50 percent of the developing world’s population in only two decades and transforming societies.
By enhancing connectivity, financial inclusion, access to trade and public services, technology can be a
great equalizer. In the health sector, for instance, Al-enabled frontier technologies are helping to save
lives, diagnose diseases and extend life expectancy. In education, virtual learning environments and
distance learning have opened up programmes to students who would otherwise be excluded, Public
services are also becoming more accessible and accountable through block chain —powered systems,
and less bureaucratically burdensome as a result of Al assistance. Big data can also support more
responsive and accurate policies and programmes. Digital transformation is a priority to all top business
leaders but technologies can also threaten privacy, erode security and fuel inequality.

I will discuss these digital transformation challenges and also look at what companies can do to
navigate the obstacles. But before we dive in, let’s look at what digital transformation actually means and
how the pandemic has impacted digital adoption.

What is digital transformation?

Digital transformation is a journey that organizations take to rethink their business model and
deliberately incorporate modern, digital technologies that may alter their business processes, culture, and
the overall customer experience they deliver. This could mean embracing more cloud-based
technologies, better usage of data, newer working models for employees, or even moving to more online
selling channels.

Businesses usually embark on a digital transformation journey to innovate and improve
operational efficiency, giving themselves a competitive advantage. Organizations have been forced to
digitally adapt due to rapidly evolving customer expectations and needs.

COVID-19 turns the spotlight on digital transformation

Lockdowns and varying government regulations pushed many traditional and modern
companies to rapidly innovate and find newer, digital operating models.

While certain companies had to adapt to keep their business running, some organizations had to
find ways to handle the abnormal spike in demand. One leading pharmacy e-commerce platform, Pharm
Easy, saw a 200% surge in orders due to the pandemic, which prompted them to scale and transform
their operations.

Customers began engaging with the company on new channels that resulted in siloed
interactions and slower responses. Pharm Easy moved quickly and introduced messaging channels for
instant responses. They also implemented a unified customer service platform that improved their
customer experience. Companies unearthed several other benefits of digital adoption, including
increased revenue generation, enhanced operational efficiencies, and, more importantly, getting closer to
customers.

However, on the flip side, since businesses didn’'t have the time to map a clear strategy for their
transformation, executives were left unprepared for the challenges brought in by the digital adoption
along the way. Companies didn’'t think through the implications on supply chain processes, data
management, and security, which added complexities to the digital transformation process.
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Let’s look at each of these challenges to innovation, along with a few suggestions on how to
overcome them.

Challenge #1: Charting a Detailed Transformation Strategy

Having a clear vision, well-defined goals, and attainable targets are essential for a successful
digital transformation.

Successful transformations start with a clear definition of the problem statement and a clear
roadmap to what we want to achieve in each phase of the transformation. We need to articulate the
problem statement and the vision clearly.

Tips to Overcome the Challenge

. Allocate time and resources to analyze customer needs, technology trends, and define the
problem statement before looking at the possible solutions.

. Split the process into stages or phases, each with clear goals and measurable targets.

. Identify the skills and stakeholders responsible for heading and executing the different phases of

business transformation.
. Periodically review and twist your digital transformation strategy to meet your long-term goals.
Challenge #2: Navigating Employee Pushback and Solving for Specialized Skills

A major barrier to digital transformation for most companies is employee adoption and its impact
on their culture and organizational structure.

You can’t accomplish your goals without the support of the entire organization, or at least a
majority of them. Many of your employees may feel threatened about their job security by these changes,
affecting morale or productivity.

Plus, there’s a significant skill gap in completing the type of change that most digital businesses

need. Data-driven business analysts, capable cloud architects, IT program managers, and cyber security
roles are difficult to fill.

Tips to Overcome the Challenge

o Assemble a capable leadership team overseen closely by the CEO or the owner in the case of
small businesses.

o Clearly communicate the expectations, roles, and responsibilities of employees and their part in
the overall transformation vision. Frequently get updates and align the team in achieving the
goals of your digital initiative.

° On-board no-code or low code, intuitive tech platforms that don’t require specialized skills and
can be picked up easily by your existing workforce.

. Address the fear and threat of replace ability faced by employees. Give your employees the
confidence that they’ll have new, easily adaptable roles even after digital adoption.

Challenge #3: Being Flexible and Adapting to Evolving Customer Needs

We live in an experience economy. More than ever, customers value how they experience
brands above everything else. Crafting delightful digital experiences lies in anticipating customer needs
and transforming the customer journey.
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The COVID-19 crisis has altered how consumers engage with brands. Customers expect better
personalization, faster responses from businesses, and are willing to interact with companies on multiple
channels. With such rising expectations and fast-changing customer needs, brands can’t stay satisfied
with one huge digital overhaul. The mindset of viewing digital transformation as a one-time project rather
than an ongoing process proves to be a challenge to organizations. After digital adoption, businesses
must be agile in assessing how they can further seize digital opportunities to achieve delight across all
customer touch points.

Tips to Overcome the Challenge

. Ask for feedback from your customers and employees on how you’re progressing in your digital
transformation initiatives. Ensure to align your strategy and goals as per the feedback you
receive.

. Don’t hesitate to bring in more digital channels and messaging platforms that cater to evolving
customer needs of receiving instant responses from brands.

. As digital channels and the number of online interactions increase, strive to give an omni
channel experience that's on par with evolving customer expectations of having frictionless
customer journeys.

Challenge #4:Leveraging Available Data and Utilizing Analytics Capabilities

The role of data in any digital transformation is highly significant. Data helps you make informed
decisions while formulating your transformation strategy and understanding customer preferences.

Data should highlight the current state and help formulate the vision for the future metrics —
which then drives the key changes that need to be implemented to reach the desired state. For example,
if you're transforming your customer support function, you need strong baseline data on call volume, on-
time resolution, first-time resolution, etc., to know what you would like to be when you complete the
transformation.

Though customer data is available on many systems within organizations, businesses are not
entirely confident of their data usage. Only 24% of organizations think their organization is data-driven,
and about 86% of B2B companies accept that they can use their data better. Valuable customer insights
that can aid in critical decision-making reside in silos within CRM, ERP, payment, support tools, etc.
Brands find it challenging to break down these silos and use robust analytics to deliver personalized
customer experiences.

Tips to Overcome the Challenge

. Adopting artificial intelligence (Al) and machine learning capabilities help businesses crunch
data in real-time and personalize conversations with customers.

o Break down data silos by integrating information across different departments to gain a holistic
view of your customers.

. Hire people with sharp data analytics skills to help put your data to proper use. Formulating the
right questions enables you to find the correct answers from data.

Challenge #5: Moving Away from Lagging, Legacy Business Models and Systems

Every business relies on products or services developed with principles and processes that
have enabled it to survive to date. But sometimes, that legacy can be more of a burden than an asset.
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Kodak is a notorious example of failing to move from a successful yet legacy business model.
Though they invented the digital camera years before it became known to the public, they decided to sit
on the invention because it threatened the legacy film industry instead of acting on the opportunity.

On the contrary, Bell Atlantic saw that landlines were dying and decided to lead the charge in
the transition to mobile phones. You know them today as Verizon.

Traditional operating models and legacy systems incur high maintenance costs and are seen as
barriers to digital transformation as they are also difficult to adapt to shifting customer demands.

Legacy infrastructure has a lot of capital deployed into them and is paying down the capital
investments in the form of depreciation. This problem does not exist for cloud-native platforms and
companies. Companies can pull back or invest based on market conditions and the availability of
budget. —

Tips to Overcome the Challenge

. The push to move from legacy models should come from the leadership team. The executive
team needs to prioritize customer-focused and align their teams to move nimbly.

. Motivate employees to take on innovative projects and encourage them to explore new
technologies that contribute to revenue growth.

. Adopt cloud-based technologies which are more cost-effective and scalable than legacy
platforms. With cloud-native companies, there is increased agility. Cloud-native platforms such
as Fresh works’ suite of products enable traditional environments to move in a phased manner
to the desired state.

o Start with pilot projects like small-scale workflow automation or new collaboration tools for one
department that shows the success of new digital opportunities before rolling out an elaborate
plan for massive digital adoption.

Challenge #6: Understanding and Assessing Cyber Security Risks
The looming threats over data security and privacy might pose a challenge for companies

looking to take on digital transformation. Their fears are valid as cybercrimes cost businesses a lot, and a
rise in cyber threats is observed with the acceleration in digital transformation after the pandemic.

Data breaches and malware attacks have become more common as businesses embrace digital
processes. That's why close to 94% of companies are keen on keeping their digital transformation
initiatives secure in the post-pandemic era.

Yet, IT leaders and top-level executives are not happy with their current risk governance and

cyber security measures. The cyber threat landscape is constantly evolving, and only a culture of security
and secure design practices can help defend any organization.

Tips to Overcome the Challenge

. Conduct regular employee training on the dangers of cyber threats and their role in avoiding the
security risks.

o Carry out periodic risk assessments and review of security incident response plans.

. Use customer data responsibly and comply with security standards while migrating to cloud
computing.
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Despite the challenges faced in steering digital adoption, the rewards of enriched customer
experiences and streamlined internal processes are immense for your organization. You definitely can’t
go wrong when you put customer delight at the center of all your digital initiatives. When you align your
organization with pursuing customer delight at all times, overcoming these digital transformation
challenges will be much easier. Cloud-native technologies and tools like Fresh desk and the Fresh works
suite of products are built to help you ease your digital transformation journey. Get an in-depth look at the
functioning and specifics of a cloud-based ticketing software here.

Equip your team with the right digital tools and start crafting delightful experiences for your
customers.
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BLUE OCEAN STRATEGY: AN ANALYSIS OF ITS APPLICATION IN RETAIL SECTOR
ENTREPRENEURS WITH SPECIAL REFERENCE TO JAIPUR

Dr. Aarti Chopra

The Indian economy's retail sector is undergoing a major transition. The Indian economy's
retail sector is divided into two segments: the organised and the unorganised. The majority of the
retail market in India consists of the unorganised sector. To succeed in business, one must be a
risk-taker, an initiate, and a unique personality Helinski(2017). Understanding the concept of being
different, entrepreneurs in the retail industry have begun to enter the blue ocean. The term "blue
ocean" is used to express the untapped potential of the untapped market. A blue ocean is huge,
deep, and powerful when it comes to generating profit. Success in the retail sector can be
guaranteed if this technique is implemented. Increased per capita income and living standards,
accessible and low-cost credit facilities, a shift in spending patterns, better infrastructure, and more
retail space all contribute to the retail sector's expansion. Recent years have seen a rise in
organised modern retail formats that have prepared the door for competition with multi-brand
retailers such as Walmart, Carrefour, and

Tesco to enter the Indian market. Typically, the organised sector includes improved tax
compliance and labour law monitoring systemsKamble (2020).

In order to open a new market space and create new demand, Blue Ocean Strategy is the
simultaneous pursuit of differentiation and low cost. Uncontested market space is the goal of this
strategy, making the competitors irrelevant. By delivering difference or cost leadership,
entrepreneurs are able to get an advantage in the marketplace over their rivals. Because this unique
competitive edge is tough for the competitors to imitate, the business creates a new market for its
products and services. It's a tremendous advantage for a long-term and prosperous business to
have a large and untargeted market. The competitive edge can be achieved in a variety of ways,
including through differentiation in service, concept, technology, packaging, shape or new utility of
an existing product. Customer preference for innovative products that meet the customer's needs
and offer a unique flavour or flavour character is possible. For the retail sector, a BOS can be
defined that includes both competitive advantage and region-based items or servicesKucheriya et
al (2020).

Relevance of Applying BOS in Retail Sector

Every entrepreneur who wants to remain a step ahead of the competition requires ongoing
innovation. A strategy known as the "blue ocean" aims to take advantage of an underserved market.
Creating unparalleled value for customers allows retail entrepreneurs to both generate demand and show
a significant increase in profitability. There must be an ongoing effort to generate blue oceans because
meaningful inventions are not one-off fads. The most important thing to remember is to quit comparing
yourself to others. As soon as a business enterprise enters the "blue ocean," the competition ceases to
matter. One of the most powerful techniques here is to merge two existing market sectors into a new
hybrid one Forbes (2020).

These "pioneers" of marketing-generating innovation can help an entrepreneur to move beyond
the constraints of competing inside a single industry and instead focus on producing new value for clients
who were not yet paying customers (a process known as "migrating”).If an entrepreneur entering a new
market, a blue ocean strategy may be the best option for him. By improving a product or service's
performance and making it easier for customers to use, innovation can add significant value and be nefits.
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Apple, for example, prioritises customer convenience with a unified user experience across all of its
products and services. Making a product more effective, dependable, and user-friendly is easier with the
appropriate combination of innovation and strategy.

As a result of the Blue Ocean approach, businesses can open up a completely new market and
generate demand. The blue ocean has a tremendous demand and a great prospect for growth, which
makes the business profitable.

Research Methodology

Objectives of the Study

. To provide general overview of the Blue Ocean Strategy in assessment of opportunities for retail
sector.

. The study how blue ocean strategy creates new space for entrepreneurs.

. To develop the conceptual framework of success through blue ocean strategy for retailers.

Hypothesis

Ho: Blue Ocean strategy causes a chance in targeting the assessment of opportunities for retail
sector.

Ho: Blue Ocean strategy creates new space for entrepreneurs.

Population and Sample Selection

For the study the sample are taken from the private retail entrepreneurs in Jaipur city. The
sample size for the study was 100 respondents.

Collection of Data

The structured questionnaire was designed to collect the primary data from the 100 respondents
and for secondary data research papers, articles etc. were taken.

Methods of Analysis

Analysis of the data collection was done with the aid of Anova statistical test and Independent
Samples Test.

Reliability Test
Table 1: Case Processing Summary

N %
Cases Valid 100 100.0
Excluded® 0 .0
Total 100 100.0
a. Listwise deletion based on all variables in the procedure.

Table 2: Reliability Statistics

Cronbach's Alpha N of Items
.857 10

Reliability analysis was conducted on the variables used in the study in order to determine the
internal consistency of the instrument. An alpha of 0.75 or greater is acceptable for instruments. The
alpha value 0.857 met the criteria.
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Table 3: Anova

Sum of

Squares df Mean Square F Sig.
BOS gives Between Groups 2.329 2 1.164 1.036 .359
commercial Within Groups 108.981 97 1.124
success Total 111.310 99
Retailers Between Groups 5.171 2 2.586 2.335 102
differentiate Within Groups 107.389 97 1.107
products and Total
services in BOS 112.560 99
BOS creates Between Groups 1.181 2 .590 .558 574
market Within Groups 102.609 97 1.058

Total 103.790 99

BOS leads to Between Groups 6.572 2 3.286 2.817 .065
customer Within Groups 113.138 97 1.166
satisfaction Total 119.710 99
BOS leads to Between Groups 3.790 2 1.895 1.635 .200
competitive Within Groups 112.400 97 1.159
advantage Total 116.190 99

Source: Researcher’s compilation

As per the above table 3 the ANOVA table represents various opportunities for retail sector
provided by Blue Ocean Strategy. The significant value of identified opportunities have P value greater
than 0.05 and hence the null hypothesis is accepted. Ho: Blue-ocean strategy causes a chance in
targeting the assessment of opportunities for retail sector.

Findings, Conclusion and Limitation

This study found that various opportunities for retail sector provided by Blue Ocean Strategy.
Another finding of this study is that blue Ocean Strategy provides new market for retail sector. Thus, the
study concluded that the BOS greatly benefits retail entrepreneurs. There are five steps to pull out from
competitors and create a blue ocean of unchallenged market space, which makes the process less
threatening and more effective for enabling strategy execution. The BOS is a method for generating
profitable frameworks and new marketplaces with a majority of new clients. It is the greatest answer for
current entrepreneurs to succeed. From the study, it is evident that the BOS helps businesses stand out
from the competitors and make their retail business unique. Despite its many benefits, it has certain
drawbacks. A business owner should do SWOT analysis and consult with experts to assess the viability
of implementing BOS while following the BOS to ensure successful outcome and long-term sustainability.
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Introduction

The term "cognition" is commonly used in psychology to refer to an individual's
psychological processes as information processing, and the same is true in cognitive engineering.
The word is used to illustrate attitudes, ascription, and group dynamics in the study of social
cognition, a part of social psychology. Conventionally, emotion was not well thought-out of as a
cognitive process, but now there is a lot of study being done on the cognitive psychology of
emotion, as well as studies on one's awareness of emotion which is called Meta cognition. The
relevance of Metacognition in the learning progression is an old principle that can be traced all the
way back to Socrates' questioning technique and Dewey's twentieth-century belief that we discover
more through reflecting on our understandings than from the events themselves (Dewey, 1933). In
the last four decades, the term "Metacognition" was coined, as well as the formation of a
Metacognition in research field. Metacognition, which is credited to developmental psychologist
John Flavell 1970, is utilized in several regulations in various ways, and a general, short
explanation appears to be hard to pin down in the literature. An extract from Flavell's novel paper is
included below, along with plentiful further definitions and conceptualizations from various basis:
The term "Metacognition" refers to one’s understanding of one's own thoughts (flavel) For instance,
if | scrutinize that | am having added complicatedness in learning x than y, or if it occurs to me that |
should ascertain z before taking it as reality, | am participating in Metacognition 1976 (Flavell).
Metacognition is the process of becoming aware of and analyzing one's own knowledge and
philosophy (2012, Merriam-Webster).Students learn to keep track of and direct their own
development by asking themselves questions like "What am | performing right now?" "Is it leading
me somewhere?" and "What else could | perform instead?" Students benefit from this overall
Metacognition. (Perkins and Salomon, 1989) The majority of people would agree that
Metacognition is used to keep track of and have power over current cognitive activity (Nelson and
Narens, 1990). Metacognition has been a popular research concern in a variety of fields like
psychology, including developmental, personality, social, clinical, and forensic psychology. As a
result, it has evolved into a multidisciplinary topic (Koriat, 2002, 2007). The practical role of
Metacognition is also broadly settled upon throughout various sub disciplines (Norman et al.,
2019).Metacognition has turn out to be a trendy word for a hot study topic that has yielded
promising teaching tactics, defining it has proven to be a difficult endeavor and a widely accepted
definition is hard to come by the literature. Any attempt to explore the nature of Metacognition
appears to be inextricably related to the challenges of defining what “meta” is and what is
“cognition” (Georghiades, 2004) . In general it means “thinking about thinking”. It was initiated as a
concept by John Flavell. He said that Metacognition is the knowledge that you have of your own
cognitive processes Flavell (1979). So it can be put as that Metacognition appears to be defined as
knowledge of one's own thought progression and the means in order to control this (Aydin,
2011). The phrase Meta is derived from the root word Meta, which means "beyond" or "on top of."
Metacognition is seen as an indispensable component of successful learning. It consists of different
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fundamentals like strength of mind and self-reflection on your potency, mistakes, and the diplomacy
you make use of. Metacognition is broken down into three mechanisms: Metacognitive Knowledge,
Metacognitive Experience, and Metacognitive Regulation. Each of these is discussed in the
following sections.

Metacognitive knowledge: It can be better understood by further categorizing it into three
sections.

o Declarative Knowledge: In this type of knowledge a person tries to comprehend one’s own
capability .Moreover one tries to get firsthand knowledge related to all his weak and positive
spots. However there is no assurance that one can comprehend accurately all these spots.

o Procedural Knowledge: In this type of knowledge a person tries to discern how one can
perform the task in a better manner. We should know the different do’s and don’ts that are
needed while executing any task.

. Strategic Knowledge: In this type of knowledge a person tries to get acquainted with the
different strategies that are needed for the execution of the task. Strategic knowledge can be
understood as a pre-planning of any performance.

Meta Cognitive Experience

It deals with different kinds of feelings and emotions which are directly allied with the learning
task. It consists of different emotions say love-anger, jealousy, hatred etc. Each of these internal
responses has a direct impact on our learning

Metacognitive Regulation

Metacognitive regulation is the process of calculating our thoughts in order to perk up our
learning. Students with well-built Metacognitive-regulation skills, for example, can choose satisfactory
learning tactics for a task and fine-tune in their approaches based on the outcome. Self-regulatory
learning includes Metacognitive regulation as well

Self-regulated learners can:

. Understands what a task entails.

) Identify personal potency and flaws related to the task.
. Devise a policy for completing the task.

. Assess how well the strategy is working.

Adapt the strategy as looked-for.

A "metacognitive" approach to tutoring can assist students to gain knowledge and seize
responsibility of their own wisdom and keep track of their own development.

Experts were asked to articulate their thoughts related to this study. They worked, and it was
shown that the students kept track of their own comprehension. Closely, noting when more information
was needed for comprehension and whether the new information was consistent with what they
previously knew, and what resemblance could be drawn to help them to grasp it in a better way. This
type of meta-cognitive monitoring is a key part of what is recognized as adaptive proficiency (Hatano
and Inagaki, 1986). Since Metacognition is frequently expressed as an interior dialogue, it's easy to
think that people will establish their own internal discourse on their own. However, many of the thinking
skills we employ are influenced by cultural standards and inquiry approaches (Hutchins, 1995; Brice-
Heath, 1981, 1983; Suina and Smolkin, 1994). These skills, including the capability to forecast
conclusion, elucidate to oneself in order to increase considerations , notice breakdown to comprehend,
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trigger background information, plan in advance, and allocate time and recollections, may all be taught to
youngsters, according to research. The concept for employing meta-cognitive methods is primarily
supplied by the instructor and learners practice and confer them with the teacher. In the end, learners are
able to prompt and examine their own knowledge without the assistance of a teacher. Metacognitive
tasks must be taught alongside the topic (White and Frederickson, 1998). However these tactics aren't
universal they vary from situation to situation.

Lin and Lehman, in press; Palincsar and Brown, 1984; Scardamalia et al., 1984;
Schoenfeld, 1983, 1984, 1991) have found that Metacognitive techniques improve learners capability to
transfer to new situations and occasions and evaluating their merits in assisting in the achievement of an
object, and tracking development towards that end. Class conversations are used to help students
develop skills such as independence and self-regulation.

Two groups of youngsters experienced to throw darts at a target under water in one of the
mainly notable early studies contrasting the impact of learning a process versus learning with
comprehension (reported in Judd, 1908; see a conceptual replication by Hendrickson). Schroeder,
1941; and Schroeder, 1941). One group was given an elucidation of how light refracts, which causes
the target's visible location to be false without rationalization, the other group just experienced throwing
darts. The practice went well for both groups. The job featured a target that was 12 inches below the
surface of the water. When it came to transferring to a new group, however, the group that had been
taught about the conceptual idea performed far superior in circumstance where the target was only 4
inches below the surface of the water .Because they comprehended what they were doing, the group
that had acknowledged instruction about the refraction of light could regulate their behavior to the new-
fangled assignment.

So, from this it is well obvious that Metacognition helps us to execute in an improved style
The Best Way to Teach Metacognition

Meta cognition simply means to become the spectator of your own act. It means Metacognition
is taking charge of their own learning; a teacher must still assist them in developing the necessary skills
and methods. Rather than having separate 'learning to learn' or 'thinking skills' courses it is better to
make it a part of normal teaching and learning process. Before implementing Metacognitive tactics and
activities in the classroom, there are few other factors that need to be considered. First the entire lesson
should be designed to allow students to practice Metacognitive methods. Lessons should be separated
into four stages: you, plan, do, and review.

The 'You' stage entails offering students such tasks where they can assess the prior knowledge
of a topic as well as any learning methodologies they have previously employed. The 'Plan’ stage entails
assigning a job to the students (a learning goal). The learning objective must be stated clearly and
explicitly. Students will need to think about how they will approach it, what methods they will employ, how
long it will take them — so that they can allocate the appropriate amount of work — and what might go
wrong. Metacognition can also be aided by predicting how well they will do a job. It's especially crucial to
call attention to any areas where they're perplexed, as this demonstrates to students that confusion is a
natural aspect of learning. Recognizing what we don't comprehend improves our Metacognition as well.
Finally, at the 'Review' stage (typically at the end of the course), give your students time to reflect on
what they've learned - how successful was their technique in assisting them in achieving their learning
goal? What went good and what didn't? What could they do differently next time, and what additional
problems could they tackle with this strategy?
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David Perkins created a common framework for categorizing the levels of Metacognitive
learners (1992). Learner levels are divided into four categories:

Tacit Learners are those who are insensible to their Metacognitive capabilities. They don't mull
over any precise learning approach and simply recognize whether or not they discern something.

Aware Learners are those who are aware of the types of thinking they undertake, such as
developing ideas, gathering evidence, and so on.

Strategic Learners are those learners who use problem-solving, grouping and classification,
evidence-gathering, and decision-making to categorize their thoughts. They are conscious what and how
of learning processes.

Reflective Learners are those that not only think strategically, but also reflect on their learning
as it happens. They evaluate the success or failure of any techniques they are employing and make
changes as needed.

Classroom Metacognitive Strategies and Activities

Apart from these there are few other strategies that can be used for improving Metacognition.
These are the following:

Journals for Learning/Thinking

Journals aid in the development of self-awareness, the ability to plan and assess progress, and
the promotion of self-reflection abilities in pupils. Call your students to keep personal learning notebooks
and invite them to report on weekly questions such as:

What did | find the most difficult and easiest to learn this week, and why?

Which study methods were successful?

What study tactics failed, and what could | do in another time?

Did my study habits serve me well? What impact did they have on my ability to learn?

What are my goals for the upcoming week?

Guidelines for Requesting Assistance

Ascertain some ground rules that will give confidence to students on the road to take part more
actively in the thought process in its place of expecting them to raise their hands as soon as they seek
backing. You may, for example, offer them to talk about it with a classmate—or a group of classmates—
first, and then come to you if they can't figure it out in concert. You could also cheer up them to consider

what they need to know or what aspect of their work they need to advance before coming to you. As a
result, they will have the opportunity to engage in self-directed learning.

MNEMONICS

Make your students to learn to remember hard-hitting knowledge using approaches like
mnemonics. They will be less prone to feel cognitive overload as a result of this, allowing them to move
on to higher-level thinking. To recall the rainbow colours, you could utilize expression or word
mnemonics like ROY G BIV (red, orange, yellow, green, blue, indigo, violet). A mnemonic sentence like
'Richard of York gave fight in vain' could be used to remember the same idea.
Wrappers for Exams

These are worksheets with reflection questions to assist students reflect on their test or exam
performance. You may hand these out to your students before and after they receive their grades and
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feedback. Before they get feedback, they should fill out worksheets that ask them to reflect about how
they prepared for the exam, such as the study tactics they utilized.

Metacognitive Discussion

Talking loud while going through your thoughts at the time of performing a task is known as
Metacognitive speaking. This can assist in focusing and comprehending the mental processes. You may
try putting this into practice by first modeling — working through a task in front of the class while chatting
out loud — and then allowing the class to try it out.

Reciprocal Education

This method allows pupils to assume the position of teacher and try to teach other students how
to learn. If they were teaching reading comprehension, for example, they may show their pupils how to
question what they've read, clarify items they don't understand, summarize the material, and make
educated predictions based on what they've read. This can aid Metacognition by increasing their
knowledge and comprehension of each learning technique.

Provide Feedback

Giving feedback encourages pupils to consider what they've done and how they might better it;
as a result, it's an important part of developing Metacognition. However, you must ensure that the
feedback you provide is useful.

Objectives

Encourage your students to develop personal goals for themselves. This is one of the best ways
for them to keep track of their progress and see if they need to make any adjustments. Make sure their
objectives are tough yet achievable, and that they are centered on learning and skill development. *

Conclusion

To wrap up we can conclude that if we prepare individuals for what to learn then we are
preparing them for past only .But if we prepare them for how to learn we are preparing them for future.
This is very accommodating to an individual at every arena of life. One can only progress when one gets
to discern the area where work needs to be done. It is only promising through Metacognition which helps
us to accomplish fineness. As we necessitate to become skilled at dissimilar things to have mastery over
them. In the equivalent approach we require to learn with reference to Metacognition.
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Introduction

In the digital era, everything is recorded in digits, no matter any physical boundaries. Due
to these consequences there arises a desire of strict statutory laws to control the criminal activities in
the cyber world and to shield technological advancement system. Under these circumstances, E-
Commerce Act, 1998 was enacted. After two years of passing of this law, Indian parliament passed
“Information Technology Act, 2000” on 17™ Oct 2000to own its exhaustive law to cope with the
technology in the field of e-commerce, e-governance, e-banking likewise as penalties & punishments in
the field of cyber crimes. The most purpose of enactment of IT Act 2000 was to reprimand various cyber
crimes and to produce strict and harsh punishments. For establishment of Sound Cyber Law Regime
various new statute were either enacted or old statute were amended. The data Technology Act was
amended in the year 2008. In the series of the amendment of old statute, The IT Act amended a number
of the provisions of the Indian legal code, 1860; the Indian Evidence Act, 1872; the Bankers Book
Evidence Act, 1891 and therefore the Reserve Bank of India Act, 1934. With the event of secured
electronic transaction technologies more banks have joined the stream to use E- banking both as a
transactional likewise as an informational medium. As the user of E-banking grows and therefore
the range of online interaction expands, there's expansion in the cyber crimes. Cyber crime incidents of
fraud in the Commercial Banks in India are enormously increased. The researcher, during this study has
tried to guage that how cyber crime affects e-banking in India.

What is Cyber Crime

Crime is a side of society that adversely affects one and every one. Cyber-crime may be
a recent addition to the list of crimes that affect the society, whether directly or indirectly. In recent past,
cyber crime has increased at very terrific rate, because of the rapid utilization of the netand also
the computerisation of activities all told walk of the life. “Cyber crime” is an activity committed using the
web or computer or other electronic devices because the medium, in violation of existing
laws that punishment is imposed upon successful conviction. Cyber crime also includes the
employment of digital resources to commit traditional crimes like theft of identifiable information and
other varieties of proprietary information or property in both digital and physical form. With the arrival of
computers (and especially the Internet) businesses are subject to threats of malicious activities and
cyber-crimes. Cyber criminals use computers and technology to hold out the destructive activities
that are around for many years. Whether it's insiders or unknown intruders involved in hacking (i.e. the
unauthorized use or try to circumvent the protection mechanisms of an system or network), cracking (i.e.,
breaking into a computer system), phishing (i.e., attempting to amass identifiers and passwords), or
phreaking (i.e., cracking a phone or communication network), as long as people are the weakest link,
there really is not any safe harbour from cybercrime in the present era of rise, information technology is
surrounding all walks of life all told over the globe. The effect of the technology is so deep that man
cannot spend every day without computers or a mobile.
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These are challenging times for the industry globally, thought provoking and very rewarding
at the identical time. Due to volatile geopolitical and global macroeconomic conditions, many financial
institutions are forced to guage their current operating practices and consider where they'd prefer to be in
future and more importantly, a way to manage growth still as risk management in line with stakeholder
expectations. In financial domain, technology isn't any longer an enabler, but a business driver.
Technology has facilitated delivery of banking services to masses and altered the way of functioning of
monetary Institutions. Financial institutions gained efficiency, outreach, spread through technology in
last twenty years. The advantages of technology like scale, speed and low error rate are reflecting in
the performance, productivity and profitability of banks, which have improved tremendously in the past
decade. Technology initiatives are taken by banks in the areas of economic inclusion, mobile banking,
electronic payments, IT implementation and management, managing IT risk, internal effectiveness, CRM
initiatives and business innovation.

Cyber Crime - The Threat to Banking

The growing reliance on information technology makes critical infrastructure more prone
to attacks. This is often especially the case with relevancy attack against interconnected systems that are
linked by computer and communication networks. In those cases, the disruption caused by a network-
based attack goes beyond the failure of one system. Cyber act is the unlawful attacks and threats of
attacks against computers, networks, and data stored therein. These attacks are done to coerce a
government or its people in furtherance of political or social objectives. Other terrorist activities like
cyber hiding, terrorism financing and other tools used against banking like hacking, bug, spreading
viruses and worms and denial of services. The Indian industry is facing the matter of rising trend of cyber
terrorism incidents in spite of the enactmentof information Technology Act, 2000 and
information Technology Amendment Act 2008 and also other amended traditional acts to regulate the
varied cyber crimes including cyber terrorism. There are various challenges of taking legal
proceeding against cross border elements and legal question of jurisdiction. There are the
issues regarding the conflicts of law in addition as practical issues related to obtaining evidence,
extradition of offenders and international mutual assistance from the countries involved. Without the
cooperation of the all countries, single country alone couldn't be implemented the laws which controls the
cyber crime. International organizations, like OECD and G-8 have move with a selected plan of mutual
co-operation for combating the threat of cyber crime. Barring few countries, majority of them don't seem
to be responding for their domestic issues. For want of international jurisdictional agreement there's no
repatriation of the cyber criminals. Therefore the miscreants can safely operate from these countries and
commit the grave cyber crimes. There are problems of prosecuting cross border elements and legal
question of jurisdiction and conflicts of law additionally as involving practical issues related to obtaining
evidence, extradition of offenders and international mutual assistance from the countries involved.

Cyber Crime in Banking Industry-Indian Scenario

At the age of digital era, Information Technology could be a very powerful instrument. Banks &
other Financial Institutions are playing the important role in the Indian economy. Therefore these
institutions are termed because the backbone of the economy. At this juncture, Indian banking system is
facing the challenges of an IT revolution. The majority the banks in India have adopted IT solutions for
rendering the banking services to their customers by using the IT tools & techniques to satisfy the
wants of the shoppers. Due to the adoption of IT in Banks, the manual operations are negligible and
maximum banking operations are performed through IT solutions. Because of the dawn of e-banking,
conventional banking has been disappeared from the Indian banking panorama. In this age, banks have
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shifted from traditional banking to Core Banking Solutions Banking, which confirm the impact of IT on
banks. The increasing use of technology, particularly by Indian banks to drive its operations and to
deliver world class services has result in the evolution of a brand new threat. The Indian banking system,
almost keep with the considerate commercial approach of the country’s business, has come to the
current stage. Rapid strides in Information Technology (IT) and its swift adoption by the commercial
banks in India have enabled banks to use IT extensively to supply products and services to
customers other than automating internal processes. E- Banking is nothing over traditional banking
services delivered through a transmission, viz, Internet. These banking technologies have it's own merits
& demerits. The merits of the technology are “Benefits and Advantages” but the demerits of the
technology are named as “Cyber Crime”. These developments in banking technology for the advantage
of the people have also brought opportunities for criminal activity. This is often done through many
methods by using internet either computers or mobile phones. Such varieties of crimes are termed as
Cyber Crimes against E-Banking.

The increasing use of technology, particularly by businesses to drive its operations and to
deliver world class services has led to the evolution of a brand new threat. the expansion of complexity
and access to technology has made us more liable to ‘hi-tech crime’ whichis additionally a
replacement type of business threat that needs a fundamental shift in risk management arena of
companies, particularly in the financial domain where the chance is extremely high. Cyber Crimes
Increasing with Rising of E-Banking in India: India is liable to cyber crimes as 93.7% of Indians, who use
information technology, don't seem to be responsive to the way to be secure. The people have to be
made aware this as many get Emails as if they're coming from their banks to ask their account IDs and
passwords for verification purposes. They ought to divulge information because this personal
information is employed by cyber criminals, who sent the E-mails and successively money can
be withdrawn from their account.

Types of Cyber Crimes against E- Banking in India
Following cyber crimes are generally committed against electronics banking

) Spreading Viruses and Worms: Viruses and worms are computer programs that affect the
storage devices of a computer or network, which then replicate information without the
knowledge of the user.

. Trojan Horse: A Trojan could be a program that appears legitimate. However, once run, it
moves on to locate password information or makes the system more susceptible to future entry.
Or a Trojan may simply destroy programs or data on the magnetic disc.

. Website Compromise and Malware Propagation: Using fear tactics, some cyber criminals
compel users to download certain software. While such software is sometimes presented as
antivirus software, after a while these programs start attacking the user's system. The user
then should pay the criminals to get rid of such viruses.

. Denial-of-Service Attack (DoS Attack) & Distributed Denial-Ofservice Attack (DDoS
Attack): The offences associated with Denial of Service attacks and Distributed Denial of
Service attacks are the samples of Website compromise. Compromised (stolen or hacked)
websites still be a easy target for cybercriminals who benefit primarily from the misuse of
reputable domains. Cybercriminals also are able to make use of resources like processing
power, bandwidth and therefore the hosting available via compromised web servers. So as to
higher understand the compromise process, illicit usage, and recovery of hacked websites.
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. Distributed Denial-of-Service Attack (DDoS Attacks) A Distributed Denial-of-Service
(DDoS): attack is an attack vide which an outsized number of compromised computing systems
attack one targeted object during this manner to cause denial of services for users of the
targeted computer system. The flood of incoming messages compelled target system to close
up and during this way forced to deny service to the system to lawful & valid users.in a
very typical DDoS attack, the attacker start on by taking advantage of a weakness in one ADP
system and take the control of such machines and instructs to hold on the DDoS attack. The
attack master, also called the bot master, identifies the vulnerabilities in one computer and
infects other vulnerable systems with malware. Ultimately, the attacker instructs the controlled
machines to open an attack against another specified target.

o Phishing/ Vhishing Attacks: Phishing attacks are designed to steal a person’s login and
password. as an example, the phishers can access the victims’ bank accounts or assume
control of their social network “Phishing” is that the act of attempting to fraudulently acquire
sensitive information, like passwords and credit card details, by hidden as a trustworthy person
or business with a true need for such information in seemingly official electronic notification or
message211 Phishing comes from the word fishing.

How India Curbed Cyber Crime in India

To curb & control the crimes arising out of the Internet & computer technology, the
information Technology Act 2000 was enacted in 2000. It had been further amended in 2008 together
with the opposite old traditional criminal laws. The main points furnished by Reserve Bank of India (RBI)
regarding year wise and amount wise fraud cases in Scheduled Commercial Banks. National Crime
Record Bureau (NCRB) published the crime data per annum of cyber crime cases. Indian Computer
Emergency Response Team — India (CERT-In) authorized by the provisions of knowledge Technology
Act also published the cyber crime security incidents once a year .These published figures of cyber crime
incident put an issue whether the prevailing cyber laws are efficient and effective to regulate the cyber
crimes against e- banking in India.

Conclusion

Banks are considered as the most reliable and responsible institution in managing the finances
and money matters. A banking organization is that the key to economic process and development of the
country. Financial & social reforms were dispensed in the banking sector in India after independence.
Nationalization of 14 major banks was disbursed in 1969 as a measure of group action of banking. The
amount of branches increased because of financial reforms implemented in the country. Second phase
of nationalization was meted out in 1980 with six more banks as a policy decision under Indian Banking
Sector Reform. Expansion of bank branches in the semi urban and rural places was disbursed and there
was a substantial growth in bank branches everywhere the country. The implementation of
latest technology in industry and advancement of e-banking not only offered opportunities for the
profitable development of banking business but has also pave the way for spanking new criminal
activities to require advantage of technology. Adoption of technology in banking put a heavy threat to the
banking institutions called “Cyber Crimes”. The global nature of computing presents a challenge to
nations to handle Cyber crime. Domestic solutions are inadequate because cyberspace has no
geographic or political boundaries, and lots of computer systems is easily accessed from anywhere in
the world. The misuse of Internet amounts to cyber crime, and India too has been witnessing a
pointy increase in cyber crimes. However there are some major discrepancies and gray areas in the IT
Act 2000 & IT(Amendment) Act 2008 and other national laws (old & new) related with banking and these
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legislations are inadequate and insufficient to regulate the cyber crimes against e-banking. At the
lastitll be fair enough to mention that Existing Cyber legislations are inadequate and insufficient to
manage the cyber crimes against e-banking in India; therefore there's a major growth in the cyber crime
incidents against e-banking in India.
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LITERARY FEST DURING COVID-19 CAMPUS SHUTDOWN:
AN APPLICATION OF DESIGN THINKING
Dr. Chandrasekharan Praveen
Independent Researcher

During the Covid-19 compelled campus shut down teacher trainees were denied an
opportunity to nurture their literary skills. With accessibility and affordability issues, the ongoing
online classes were badly affected and the teacher educators which included the investigator, had
to depend solely on the Smart Phone and WhatsApp for Online instruction. The denial of
opportunity to connect with peers and establish face to face contact not only affected the
emotional health of trainees but also led to a significant rise of stress. The existing social
distancing norms and restriction in travel to college resulted not only inthe death of campus life
but also the conduct of events like the annual Literary Fest. The teacher educators, the class
representatives and members of the College Union of a teacher training college in Kerala, met
online in WhatsApp in the synchronous mode to find a way to conduct a Literary Fest with the
limited resources and facilities available. Finding a solution to the existing problem involved the
application of Design Thinking with its five steps : Empathizing, Defining, Ideating, building a
Prototype and Testing. This participant observer study in the descriptive mode shows how the
teacher trainees and teacher educators employed the Design Thinking Strategy to find a feasible
solution to conducting the annual literary Fest using WhatsApp in the synchronous mode. The
study reveals how the modern approach to problem solving by employing the Design Thinking
Strategy not only helped find a solution to an existing problem but also helped explore the possibilities
of a social Media tool like WhatsApp which was later effectively employed for online pedagogy.

MACROECONOMIC SITUATION OF THE INDIAN ECONOMY: AN ANALYSIS
Dr Sanjay Kumar

Assistant Professor, Department of Economic Studies and Policy, Central University of South Bihar,
Gaya

The Indian economy is recovering fastly after the second and third wave of pandemic COVID-19
that affected every sectors of the economy. The recent union budget and economic survey concerned too
much with the health of the economy. The union budget for the financial year 2022-23 is balanced and
growth-oriented budget. The budget highly focused on social sector development, infrastructure
development, digitisation and agriculture sustainable development. The budget is concentrated towards
job-orientation that is 60 lakh new jobs opportunities to be created in 14 sectors through government’s
start-up and stand-up programme. Along with the job creation the budget emphasis on health and well-
being of the people as government successfully faced COVID-19 pandemic. Despite the economic
slowdown due to fatal pandemic, the recovery rate of the economy is V-shaped. Education is one of the
important factors for economic development; in the budget, digital university proposed to establish
focusing information and communication technology. Along with this PM eVIDYA one class, one TV
channel and implementation of New Education Policy and expenditure on education at least 6 percent of
GDP enhanced to boost up the knowledge economy. The government able maintained stable
macroeconomic situation in the country. The real GDP growth rate in the current financial year is 9.2
percent, the highest and fastest growing economy in the world and the expected growth rate for the
coming year is 8 to 8.5 percent. It shows that we maintained faster and sustainable growth rate despite
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pandemic and severe economic slowdown. Inflation is one of the important macroeconomic indicators.
Consumer price index based inflation is 5.6 percent, a challenge but under control. The Indian economy
is affected by imported inflation that is because of increase in oil prices etc. Imported inflation is the short-
term phenomena, hope it would be controlled efficiently by the government. On the interest rate front it is
increasing due to crowding out effect. Autonomous expenditure of the government is increasing through
many schemes like Atmanirbhar Bharat, PM-KISAN etc. that would be helpful for increase in aggregate
demand in the economy. So that it ensure boost-up the consumption and investment in the economy.
Agriculture sector is also given weightage in the budget as to increase in MSP allocation and to
encourage practice of natural farming and kisan drones to promote crop assessment and digitisation of
land records. The Goods and services tax (GST) collection increased as per the expectation that
rationalised the tax-GDP ratio that ensured the faster growth rate. Fiscal deficit was 6.9 percent in the
year 2021-22 and it is estimated at 6.4 percent in the financial year 2022-23. Primary deficit was 6.9
percent in 2020-21 that decreased to 2.4 percent in the year 2021-22. Government successfully tried to
control the deficits. The performance of other macroeconomic indicators like fuel consumption, freight
traffic, e-way bill generation and vaccination programme (treated as macroeconomic indicator) performed
well that ensured the sustained economic growth. On the external front balance of payment is surplus,
current account deficit is lowest 0.2 percent, services export enhanced and sustained accumulation of
foreign exchange reserve that is 635 billion dollar. So, the Indian economy is in comfortable situation.
Therefore, it is realised that our macroeconomic fundamentals are strong and performing well and
indicated as growth-oriented, job-oriented, investment-oriented, efficiency-oriented, result-oriented and
people-oriented.

THE NEW PANDEMIC POLICY:
‘AAROGYA SETU’ FOR MASS SURVEILLANCE IN INDIA TO FIGHT COVID-19
Dr. Asim Ray
Faculty and Course Coordinator BVoc (A&F), Ambedkar University, Delhi, India

India’s fight against Corona is people driven. The Government is using digital platform and
technology to fight against corona. India’s first contact tracing app called Aarogya Setu was launched.
Arogya Setu app is based on the idea of ‘technological solutionism’ The app seeks continuous access
to location information (through GPS and Bluetooth technologies) to alert people to follow social
distancing protocols and avoid Covid-19 hotspots The country should be transparent about the digital tool
it used.The data-sharing and knowledge-sharing protocol for the Aarogya Setu is prone to misuse,
considering that India still doesn’t have data protection laws Individual must be informed about the use of
collected information and there use by the Government. Supreme Court of India declares right of privacy
as fundamental right. The response to Covid-19, involved multiple levels of government, and multiple
institutional actors

A STUDY OF SERVICE QUALITY OF LIFE INSURANCE INDUSTRY IN DELHI NCR
Dr. Mamta Bhushan
Associate Professor, Department Of Commerce, Kamala Nehru College, University of Delhi

In today’s globalised and competitive world customers are more concerned about the quality of
service provided by and they are demanding higher quality service. There is intense competition in the
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life insurance industry in India. Customers are crucial for the life insurance business and companies must
keep satisfying their customers to improve profitability and market share to survive in the competition.
Companies require finding what their customers need, what they want, and what they value. In today’s
competitive environment, Service quality is essential for any organization as it leads to customer
satisfaction and also enhances the organization’s performance and profitability in the long run.Service
quality have become an important means of differentiation and a way to achieve business success. The
objective of the paper is to measure the service quality of the Life Insurance industry in India and find out
the service quality Gap. The present research work is an empirical one based on both primary and
secondary data. The service quality of the Life insurance companies have been measured on basis of six
parameters such as tangibility, reliability, responsiveness, assurance, empathy and information
technology through the SERVQUAL instrument. Data were collected from 442 policyholders of the Life
insurance companies in Delhi and NCR region on five points Likert scale by using a pre-structured
questionnaire. The convenience sampling method was used to select the participants. The finding of the
study shows that significant service quality gap exists in the Life insurance sector in India. So, it is
recommended that insurers should take corrective steps to improve the quality of their services on
selected dimensions, which help to maintain their position in the life insurance market.

HARMONIOUS & HUMANITARIAN APPROACH: THE FULCRUM OF GLOBAL HEALTH CRISIS
Dr. Kavita Yadav

Associate Professor, Department of Commerce, Shaheed Bhagat Singh Evening College, University of
Delhi, Delhi, India

COVID-19 Pandemic brought the world upside down, in several ways, including the attitude of
people towards life and each-other. Such unprecedented event happens once in a century, been
mentioned in the reports by scientists and experts. News across the corners apprise, how human lives
suffered and came to an end mercilessly in no time. In countries across the globe, the impact of
coronavirus crisis is severe on humankind in more than one way. On one hand, this steer to global health
and medical emergency, and nations are required to prepare themselves with adequate medical facilities,
and infrastructure urgently, and losing the employment from the result of subsequent lockdowns, which is
declared as elementary measure to combat with this medical emergency in absence of vaccine. With the
aim to mitigate risk of hunger, deprivation and unemployment, harmonious measures of holding hands
and humanitarian empathy among the people beyond the demographic and geographic boundaries are
comprehended. The study in this paper puts light on these humanitarian gestures and factors which
motivates them to undertake these humanitarian feelings. Later, at the invent of vaccine against
coronavirus and inoculation drive, an unparalleled humanity is witnessed among the global citizens. The
act of Indian Government has been receiving applause for sharing COVID vaccine with more than 60
countries, from Director, WHOand equally from its neighboring South Asian Nations, on the premises of
MAITREYI Initiative. This humanitarian approach at a time of pandemic, is the crux of this study. In this
time when modern technology and medical advancements dominates, the harmonious and humanitarian
gestures are worth mentioning and provide sufficient grounds to the academicians to search for the
psychology and behavior of the human beings from every corner of the planet. National and International-
Coalitions&associations are the aftermath of the pandemic which are being processed to form the
epidemic preparedness and innovations with collaboration from UNICEF and other similar global
organizations. Apart from the scientific knowledge and medical treatments, patients are being treated with
love, care, empathy, perseverance and YOGA. Yoga and meditation are emerged as pragmatic
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submission in order to saving life on earth. The objectives of the upcoming study shall be — one, to
appraise the role and contribution of humanitarian approach along with the medicine and hospitalization
to the COVID patients, secondly, further to concoct for similar global health crisis in future. Technology
has extensively entered into everyone’s life on the grounds of rescuing us from isolation,
quarantineduring treatment and running economy be it health-sector, education or corporate sector,
progressively in the name of Al, ML, cloud computing, big data-analysis etc common to learn for. The
major learning from this pandemic, summaries that the harmony of body, mind and soul with each other
is quintessential for survival of human life on this planet. The study will be based on the reports from
ministries, CMIE (Centre for Monitoring Indian Economy), UNDP (United Nations Development Program),
Global agencies such as WTO & IMF etc. Visits to libraries and requisite websites are proposed in this
study. The study is undertaken to assess the Harmonious and Humanitarian Approach in combatting the
medical emergency in pandemic. To survive and save the human life on earth become the ultimate motto
of global leaders.

STUDY ON ROLE OF FORENSIC ACCOUNTING AS A TOOL FOR INVESTIGATING AND
PREVENTING FRAUD IN INDIA

Dr. Dhara Patel
Temporary Assistant Professor, The Maharaja Sayajirao University of Vadodara

With the growing complexities and emerging terms of business, possibilities of the risk of
involving corporate frauds will become a big threat on the economy. The financial irregularities are also
increasing due to inefficient and improper approach of accounting and auditing. With emergence of
corporate frauds and white collar crimes, forensic accounting and auditing was introduced for detecting
and preventing fraud. With the application of forensic accounting, corporate fraud will be restricted and
help the Government in enactment and enforcement of regulatory requirements. Forensic accounting is
upcoming trend required in corporate world to identify, detect and prevent frauds. In this competitive
corporate world, with a view to earn undue profit and returns in short period of spam, many failures has
been detected such as Satyam, PNB, 2G Spectrum, DHFL home loans, Kwality Products. It found that
most of the unlawful activities and irregularities involved in manipulation of accounts, overstatement of
revenue, false creation of accounts for Bank borrowings, control over internal audit, related party
transaction, influence over the share prices etc. Forensic accountants are appointed at high demand as
they help to retain public honesty, transparency, continuity of business and fair management practices.
Forensic accounting is different from normal accounting as it involves not only accounting and finance but
also intellectual criteria such as skills of identifying, interpreting, detecting and prevention of fraud. This
paper focuses on the need and role of forensic accounting in investigating corporate financial
irregularities and unlawful activities in India.

IMPACT OF COVID 19 PANDEMIC ON RAJASTHAN TOURISM
Bhupendra Kumar Mahendra
Research Scholar (Commerce), Shri JJT University Jhunjhunu, Rajasthan, India

The tourism industry has emerged as one of the largest and fastest growing economic sectors
globally. Rajasthan is one of the most popular tourist places in India which is known for its vibrant
landscape and royal heritage as seen in its historic forts and places, centuries old temples and Thar
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Desert. Although the sector is facing great challenge, but now-a-days, the largest and riskiest threat from
SARS-COV-2 or serve Acute respiratory syndrome which is caused by a novel corona virus also known
as Covid — 19 responsible for severe respiratory illness. It is an infectious disease. Covid 19 is a global
pandemic firstly reported in China (Whan City) in December 2019. The first case of Covid 19 pandemic in
the Indian state of Rajasthan was reported on March 2, 2020 in Jaipur. As the panic of Covid 19 impacts
the people around the world, the mobility of people has been affected. So the tourism has been adversely
impacted too. Significantly low inflow of tourists has left a deep impact on hospitality industry. Due to
complete lockdown many people lost their jobs.

TESTING THE INDEPENDENCE OF MONETARY POLICY OF INDIA FROM FOREIGN SHOCKS
Deepika Malik
Junior Research Fellow (NET/UGC), Department of Economics, Panjab University, Chandigarh, India
Navneet Yadav

Junior Research Fellow (NET/UGC), University School of Open Learning, Panjab University, Chandigarh,
India

Major economies prefer an independent Central Bank due to the underlying assumption that it
helps in maintaining price stability and containing inflation. In this light, the present paper aims to
examine the monetary policy independence in India of past four decades (i.e., 1980 to 2020) by creating
a Monetary Independence Index (MI). The inverse of the annual correlation of the monthly interest rates
between India (Call Money Rate) and the base nation (Federal Rate) has been used to calculate
monetary independence, where the United States (US) has been chosen as the base nation. The
International Financial Statistics of the International Monetary Fund has been the major data source. The
analysis of index reveals how independent the monetary policy of India is from the monetary policy of the
US. The trend of the index discloses that Indian policymakers have always preferred a middle path for Ml
where the value of the index lies more or less at an average of 50 per cent.

A COMPARATIVE STUDY OF FINANCIAL PERFORMANCE
WITH SPECIAL REFERENCE TO JSW STEEL LTD., JSPL AND SAIL

Mr. Ashok Kumar

Associate Professor, Department of Commerce and Management, Maharishi Arvind Institute of Science
and Management, Ambabari, Jaipur, Rajasthan, India

This research paper is conducted purely based on secondary data obtained through website of
the specified private and public industry.The ratio analysis tools being utilised to analyses the
performance of steel industry in India and can be utilized to find out the strength and weakness of the
selected companies and their position in the market. Different ratios are used in this study and particularly
those which are related to the financial statement for this purpose.Balance sheet of year 2014-15 to
2018-19 of the selected steel companies are used and then ratios are calculated. According to these
ratios, we can easily compare the performance of the companies and mayderived which company
isgrowing faster and whose position is better than the other companies. After comparing the financial
position, it is clear that position of JSW Steel Ltd. is much better than the Jindal Steel & Power Ltd.
(JSPL) and SAIL.
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BUILDING SUSTAINABLE ORGANIZATION:
A SUPPLY CHAIN VIEW WITH RESPECT TO AUTOMOBILE INDUSTRY

Ankita Srivastava
Research Scholar, Department of Business Administration, University of Lucknow, Lucknow, U.P.
Dr. Himanshu Mohan
Associate Professor, Department of Business Administration, University of Lucknow, Lucknow, U.P.

The paper is a review of the environmental and social challenges that give rise to sustainability
efforts, and outlines areas of potential benefit in which manufacturers can contribute effectively to achieve
sustainability as automobile industry which is the one of the important drivers of economy also contribute
significantly toward the global warming. Due to increased pressure of government and consumer
awareness, companied are forced to get engaged in sustainability practices. Hence they are being
pushed toward adopting certain practices in their traditional supply chain in order to create sustainable
Supply chain. Most of the pollution takes place in the supply chain of the vehicles. Result shows that
companies should include the sustainability practices in their strategic planning process which will help in
developing competencies through collaborative teamwork and specific learning goals.The paper
highlights the area in which companies can contribute to support the organization’s sustainability goals of
profit, people and planet, while retaining its competitive advantage.

QUEER LIVES AND HETEROFASCIM — ANALYSING THE SOCIAL SECURITY OF THE QUEER
PEOPLE IN KERALA

Anagh
Research Scholar, Mahatma Gandhi University, Kerala

When toxic musculinity has grown to such an extent that even gender equality is not possible, it
is important to think about how it affects Cuer life. There is great politics in the way a man expresses
himself. Our gender expression is a combination of habits, molds, and power structure. Not only clothing
and decoration, but also the colors used, the work done, and the vehicles that exist are all part of the
structure that is seen as a symbol of a man's gender expression. When a genre is created in this way,
two poles, masculinity and femininity, are created. Focusing on these poles creates a dilemma of right /
wrong. This is where the male sign hetero becomes the usual toxic symbol. This is where the heroism of
attacking and subjugating one's mate is seen as a virtue and the concept of alpha masculinity is seen as
ideal. Toxic musculinity The concept of a complete man is problematic. Male marital characteristics
include height, muscle strength, hair, femininity, and fertility. The majority of males and females think that
the perfect man is the one who sexually subjugates the woman in the bedroom and gives her
'satisfaction' and produces the best child in her (so good if she is a boy!). This very concept of body and
sexuality itself completely negates the sexual minority.

URBANIZATION AND STREET CHILD
Alka Jangir
Research Scholar, Department of Sociology, Rajasthan University, Jaipur, Rajasthan

The process of urbanization and industrialization is important and inevitable in the context of
fulfilment of human needs. The developed countries have become fully engaged today, but the
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developing countries are still going through the process of urbanization. The process of integration of
time and space has greatly affected the mental level of the people living in the villages and has forced
them to earn their livelihood by going to the cities. The main reason behind this is that the cities have
more resources andemployment opportunities than the villages. As a result of it people are migrating
from villages to cities on a large scale. Main cause of the increasing urban population is the poor people
who migrate from different rural areas to the cities and have to live there in slums, footpaths, railway
stations, platforms etc. Most of the heads of the families living in the Shanty Towns become victims’ of
drug addiction.They spend a large part of their income on themselves in fulfilling these non-essential
things. Children living in such families are also adversely affected by these circumstances and are forced
to work under family pressure. In such a situation, these children have to face problems like child labor, ill
health, petulance, social deprivation, abuse etc. When children in the family are seen to be neglected,
harassed, and abused,they are compelled to live on the railway stations mentioned, roads or footpaths.
Such children are called street children. Street children today are a universally accepted bittertruth. A few
decades ago, these children were seen roaming in the streets, neighborhoods, roads, railway stations
etc. They were recognized by their profession or were known by their peers. Rag-pickers, Vendors,
Shoe-Shine Boys, Porters are some of the terms used for street children. Today, due to the increasing
concern over the problems of street children among social intellectuals, government and non-government
organizations and social workers, the fact has come to the fore that street children are one of the most
disadvantaged groups that need special attention.

DIVIDEND PAYOUT AND ITS EFFECTS ON SHAREHOLDERS’ VALUE: (A CASE OF NON-
FINANCIAL FIRMS)

Dr. P. K. Priyan

Post - Graduate Institute of Business Management, Sardar Patel University, Vallabh Vidyanagar, Gujarat,
India

Wakara Ibrahimu Nyabakora

Post - Graduate Institute of Business Management, Sardar Patel University, Vallabh Vidyanagar, Gujarat,
India

The research is about dividend payout and its effects on shareholders’ value for non-financial
firms in Tanzania for the years 2005 to 2019. Dividend payout is the independent variable that is
measured by dividend yield and dividend per share. The shareholders’ valueis the dependent variable
which is measured by earnings per share and market share price. Asset structure is used as the
moderating variable to test whether it can strengthen the relationship between the independent and
dependent variables. The study is a descriptive design that uses the panel dynamic least square method
to test the relationship between variables. The findings show that dividend per share has a significant
positive effect on all proxies for shareholders’ value. However, the dividend yield had mixed results. The
moderating variable indicates that, apart from asset structure, there are other factors that strengthen the
relationship between dependent and independent variables. The result will help stakeholders avoid the
generalization of findings from developed economies to developing countries. Furthermore, it will provide
firms’ managers with guidance on how to implement shareholders’ value-maximizing strategies and
accumulate capital for their internal projects. Not only that, but also, the results will help potential
investors decide whether to invest in a certain firm or not, and whether shareholders should sell their
shares and leave or retain them.
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NITROGEN AND CHEMICAL OXYGEN DEMAND REMOVAL OF NUTRIENT RICH WASTE WATER
WHICH IS USED IN REACTORS

Anima Sharma

Assistant Professor, JECRC Engineering College And Research Centre, Jaipur, Rajasthan
Vinayak Mittal

Research Scholar, JECRC Engineering College And Research Centre, Jaipur, Rajasthan

Vinal Gahlot
Research Scholar, JECRC Engineering College And Research Centre, Jaipur, Rajasthan
Vaibhav Sindhav
Research Scholar, JECRC Engineering College And Research Centre, Jaipur, Rajasthan

A preliminary study on the organic removal efficiency of nitrogen and organic pollutants from a
laboratory system was conducted. The study focused on the (Chemical Oxygen Demand)COD removal
of nutrients from wastewater using two reactor setups. An aerobic reactor was used for the experiments.
The goal of the study was to determine the steady state condition of organic pollutants' chemical oxygen
demand(COD). Various tests were then conducted on different organic pollutants such as Nitrate
nitrogen, Ammonia nitrogen, and NO2.

THE EFFECTIVE USAGE OF AUDITORY AIDS ENHANCES TEACHING-LEARNING FOR STUDENTS
WITH SPECIAL EDUCATIONAL NEEDS IN AN INCLUSIVE CLASSROOM SETTINGS

Fr. Baiju Thomas

Research Scholar< Ramakrishna Mission Vivekananda Educational and Research Institute, Faculty of
Disability Management and Special Education, Vidyalaya Campus, SRKV Post, Coimbatore

The current study explores on the effective usage of auditory aids enhances teaching-learning
for students with special educational needs (SWSENS) in an inclusive classroom settings.The primary and
ultimately purpose of education is the development of the full person and the ability to justify one's
actions. Society and a nation's progress can be traced back to one thing: education. Therefore, teaching-
learning should be simple and effective in every manner. Given the fact that communication and
collaboration can be tiresome and unpleasant for students with SENs, academic institutions produced a
wide variety of ways and auditory aids in the teaching-learning procedures for students with SENs.Audio
aids are a necessity in the classroom. Incorporating audio aids into a classroom lesson plan might help
students stay engaged and lessen their nervousness. Help kids learn and remember more by providing
them with audio resources. Students in classroom settings are the main focus of study.In schools around
the world, the usage of audio aids has had a positive impact on education. This could be due to the
employment of audio technologies in lectures. Schools will benefit greatly from the transfer of technology
as they become more extensively employed in the classroom. Students and teachers in public schools
could benefit with the use of audio technology.Student support and involvement in teaching-learning are
greatly enhanced when audio aids are used to convey. This study's goal is to determine whether or not
students can benefit from using audio aids in the classroom. One of the most significant effects on
student learning in inclusive classrooms was the use of student-made audio aids.A tool for teaching-
learning that makes it easier for people to share their expertise. These materials are only as good as their
accessibility, use, and effectiveness in the context of their application when they are actually put to use.
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Everyone benefits from this arrangement. For the purpose of removing all impediments to learning, a
study explored the use of audio aids in the inclusive classroom settings.

INDIAN NATIONAL EDUCATION POLI'CY 2020: A BRIEF REVIEW
Dr. Inderjit Singh

Assistant Professor, Faculty of Commerce in Govt. College Indora (Kangra), Affiliated by H.P. University
Shimla, H.P., India

The National Education Policy 2020 is the first education policy of the 21st century and aims to
address the many growing developmental imperatives of our country. This Policy proposes the revision
and revamping of all aspects of the education structure, including its regulation and governance, to
create a new system that is aligned with the inspirational goals of 21st century education, including
SDG4, while building upon India’s traditions and value systems. The National Education Policy lays
particular emphasis on the development of the creative potential of each individual. It is based on the
principle that education must develop not only cognitive capacities - both the ‘foundational capacities 'of
literacy and numeracy and ‘higher-order cognitive capacities, such as critical thinking and problem
solving — but also social, ethical, and emotional capacities and dispositions.The main objective of this
study is to explore the National Education Policy 2020 in India. The paper describes the principles of
National Education Policy and formation of the NEP 2020. This study examines the purpose of NEP and
implementation strategy of National Education Policy in India. It is an attempt to understand the vision of
National Education Policy and some major changes in education sector. The study would be useful for
the Indian in planning and upgrading their educational system and improve quality of education in future.

FACTORS DRIVING THE TOURIST’S CHOICE OF ALCOHOL AND DRINKS CAPES: AN
EXPLORATORY STUDY

Edgar D’Souza
Research Scholar, Goa University, Goa, India

This study analyses the crucial dimension of variables influencing visitors' choice of drinkscapes
and alcohol among those who visited Goa. This research also aims to examine the influence of tourist's
knowledge and past experiences regarding alcohol consumption on the choice of alcoholic beverages
and the choice of drinkscapes at tourist destinations. Respondents were asked to rate provided attributes
on a 5-point Likert scale according to their preferences in selecting alcohol or drinkscapes. 481
guestionnaires collected from a web-based survey at popular drinkscapes in Goa were analyzed. The
research ranks attribute based on the mean values used by consumers when selecting a drinkscape or
ordering alcohol. Based on the results of factor analysis, the study found that the most important factors
influencing the choice of alcohol were taste, quality, quantity to be consumed, the brand of the alcoholic
beverage and the level of intoxication desired. Whereas ambience, entertainment, safe environment,
comfortable seating and clean surroundings were the critical factors indicating the choice of drinkscapes
for the respondents. Regression analysis also suggested a significant impact of tourist's knowledge and
past experiences regarding alcohol consumption on the choice of alcoholic beverages and the choice of
drinkscapes. Regarding the implications for drinkscape management, this study suggests placing a
stronger emphasis on providing drinkscapes having a beverage list that stands out with good brands and
a variety of quality alcoholic beverages, a good ambience that emphasized a safe and clean environment
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and good entertainment to attract customers to stand out in this competitive industry. This study also
contributes to the field by providing practical information that will enable bar managers to facilitate
memorable drinking experiences better.

ROLE OF HASHING ALGORITHMS IN SECURITY ENHANCEMENT
Dushyant Singh

Research Scholar, Department of Computer Science & Engineering, Vivekananda Global University,
Jaipur

Prof. Dr. Baldev Singh
Dean, Department of Computer Science & Engineering, Vivekananda Global University, Jaipur

In one way or other we want that our data should be secured from all types of attacks. In
protecting the data from the attacks, hash code plays an important role. The main advantage of Hash
codes is that they cannot be backtracked , which means from the hash code we cannot obtain the original
data , more from this hash code generate the fixed length data from any variable input string or data,
which also makes difficult for the hackers to make guesses regarding original data. In this paper we are
reviewing the concept of Hashing algorithms like SHA-1,SHA-2 , SHA-3, MD5 and more.

EVOLUTION AND GROWTH OF E-TRADE IN INDIA
Dr.Vibha Maheshwari
Assistant Professor, GIPS, Greater Noida

This study is emphasized on progress of Retail industry and e-trade in India. This paper
provides information in progress of e-trade at different time period. It also focusses on growth of
organization who are engaged in e-trade. Nowadays, e-trade is growing drastically. This marketare
distressing businesses of the small or traditional market. Customers are inclined with online market. This
study is related to top ten e-trade Ventures and their growth in India. Through literature review, we must
find out different techniques of research with the help of case study and overview. Growth of e-trade in
different countries related to FMCG (Fast Moving Consumable Goods) products which we can consider
for further study.E-trade or business to target audiences based on factors like gender, age, location,
interests, and education and to ensure that their ads are shown only to the people most likely to want
what they are selling. Companies can also retarget its potential customers using different methods and
messages for each audience.In this type of research growth of retail sector are based on customer
satisfaction. E- trade wants large amount of capital contribution and provides large number of vacancies
for growth of such type of trade. Several extraneous involvements were also possible through these
trades in India. Maximum contribution of young generation in E-trade is possible due to advancement in
the technology and for their comfort relate to other age group. Flipkart and Amazon are main E-trading
platforms which becometrendyamong the youngsters.E- trade is also famous due to diversity of
collections for the consumers to choose the product at a satisfactory and worth full price. According to
review of study in research are systematized in sequential order so that it approve us to trace the ancient
progress of the procedure used, the perfection in data disclosure and valuation practice and the
involvement of each piece of investigation to the standard of information.
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ECONOMIC DEVELOPMENT
Dr. Lalita Yadav
Associate Professor in Economics, LBS Govt. College Kotputli, Jaipur

Few problem are more fascinating , more impartment , or more neglected than the rates at
which development proceeds in successive generations in different countries, Now , however, the subject
of economic development is at the very forefront of economic thought and issues of economic
development are of vital significance in developing and developed countries alike. To the development
industrial countries, during the 1930s, the Keynesian analysis addressed a double —pronged message ; a
condemnation of the wastage of resources resulting from cyclical unemployment and warning against the
deeper-rooted dangers of “secular stagnation “, These two interrelated problem have been woven into in
the post —Keynesian analysis , Now , considering economists are attempting to spell out the precise
conditions necessary for the maintenance of steady growth and the avoidance of chronic problem of
general overproduction or underproduction. India is perhaps the first among the development countries
which launched an ambitious industrialization programe in the post —war period. With minor shifts in
emphasis , the Mahalanobis strategy of development has been pursued . India’s economic progress in
industrialization has been watched with keen interest. However , there has been some disillusionment
within India in regard to achievements in the field of industrialization. Sluggish output output growth and
low productive efficiency have received much attention.

A NEW VIRTUAL BEGINNING: WORK FROM HOME
Dr. Shruti Srivastava
Assistant Professor, Mangalmay Institute of Management & Technology, Greater Noida

During the times of Covid 19 a lot of changes occurred world wide and once being declared as a
pandemic by World Health Organization, many organizations enforced lockdown in order to control the
spread of the deadly virus. Thus the nation came to a hault and all the companies, manufactudring units,
schools, shopping malls, markets, organizations were shutdown except health-care and other essential
services. Thus all the people faced problem to work from the work place and thus the need to shift to
other working model i.e. from physical settings to online settings was felt. The current paper focusses on
the scenario that we faced on the mode of WFH in context of work productivity, job pressure, work life
balance and also will contribute towards the future opportunities of WFH.

WATER PURIFICATION FOR SUPPLY AND WASTEWATER TREATMENT
Dr. Sheesh Ram Yadav
Associate Professor in Chemistry, LBS Government College, Kotputli, Jaipur

The primary requirement regarding the quality of public water supplies is the public health
requirement that the water should be ‘wholesome' for drinking. Wholesome in this context is generally
interpreted to mean, as stated in dictionaries, 'promoting or conducive to health'. Over the past 30 years
or so, following the lead of the World Health Organization, most of the countries of the world have
adopted standards which prescribe the quality criteria with which water supplies should conform to be
considered satisfactory for drinking. Some of these countries have simply adopted to WHO's
recommendations. Others have adopted most of the WHO's recommendations but have made variations
to a few of the recommendations. The USA has adopted standards which are largely in line with the
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WHO criteria but are more broad ranging and detailed, and of course the European Community Directive
on the Quality of Water Intended for Human Consumption came into effect in 1985. Given that a public
water supply complies with requirements for drinking water, it can be taken as axiomatic that the water is
suitable for agricultural purposes. However public water supplies are not sufficiently pure for use for many
industrial purposes- for example in steam raising, in the chemical and pharmaceutical industries, and in
the health care and electronics industries. Each industry is expected to take its own steps to produce,
from the available public supply, the precise level of purity of water it requires for its particular purposes.

ROLE OF MICRO FINANCE IN INCLUSIVE GROWTH
Dr. Shalini Goel
Assistant Professor, G.G.D.S.D. College, Palwal

The two decades of post reform period witnessed transformation of the Indian economy to a
dominant position in the global stage. But this robust economic growth is confined to some affluent
sections of the society and failed to uplift the economic condition of the large number of marginalized and
deprived sections of the country due to structural rigidities. For economic growth of a nation to be
sustainable, it requires that all sections of the society participate in the economic growth process. One of
the many alternative strategies available for this is Inclusive Growth. Inclusive Growth is useful for
economic growth that creates employment opportunities, helps in reducing poverty and helps to facilitate
economic transaction, manage day to day resources, improve quality of life, protect against vulnerability,
and make productivity enhancing investments and leverage assets. But the financial indicators in the
country show that there is wide inequality among different sections of the society, between rural and
urban areas and between geographical areas. In this research paper, an effort is made to investigate the
role of microfinance in rural development especially through Micro financial schemes and other
supportive independent factors which are major influencing part of inclusive growth. In this context, the
paper builds the role of micro finance for achieving inclusive economic growth in India. The term micro
finance, originally meant to comprise financial intermediation between savers and borrowers, was created
only in 1990. This study is an empirical study which aims to find out the role and responsibilities of micro
finance in rural development. The rationale for inclusive growth financial system, taking banking services
to the vulnerable sections, role of micro finance institutions in spreading financial literacy and the role of
technology in taking financial services available & affordable to the poor are discussed in the paper.

STUDY OF THE LEVEL OF IMPACT OF PERFORMANCE APPRAISAL OF THE EMPLOYEE ON THE
BASIS OF THEIR JOB, CATEGORY, AGE, EDUCATION AND EXPERIENCE

Dr. Shabnam Gurung
Assistant Professor, Department of Commerce, Ahmednagar College, Ahmednagar, Maharashtra, India

Performance of every organization principally depends upon the employee’s performance.
Organizations increasingly realize that there are some factors which contribute to its achievement and
therefore the skills and knowledge of an organizations personnel have become increasingly imperative to
its succession. PA is used as one of the most imperative components of human resources practices,
which is strategic and for obtaining maximum benefits by the organization and it helps to integrate with its
organizational policies. The concept of PA has evolved over a period of more than a century from
different motivation theory. The study was conducted in the service sector industry in Maharashtra. The
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service sector in Maharashtra is an outstanding division regarding national and states income
contribution, trade flow and employment generation. This sector comprises ample range of actions
consisting of trading, financing, communication, transport, real estate, business services, personal and
social services. Different types of PA system are followed by the diverse companies in each segment of
the sector. This study used to find out the differences in the level of impact of performance appraisal of
employee on the basis of their job category, age, education and experience.

CORPORATE SOCIAL RESPONSIBILITY IN INDIA
WITH SPECIAL REFERENCE TO TOP TEN COMPANIES

DR. Savithri H.E.
Associate Professor of Commerce, GFGCW, Hassan, Karnataka

Corporate Social Responsibility refers to all such duties and obligations of business directed
towards welfare of the society. Society and Business are interdependent. Business depends on society
for its inputs and also for marketing of products. All the activities of the business should not harm the
society rather they have to protect and contribute to the welfare of the society. Today CSR is mandatory
for Indian companies. Indian government has made amendment to companies Act 2013 in the year 2014
which made every company to contribute 2% of their net profit made three immediate preceding years in
every financial year. It is landmark that India is the first nation to made CSR as mandatory for companies.
In this paper an effort has been made to study about history of Corporate Social Responsibility in India,
Applicability of Corporate Social Responsibility in India, Top ten companies’ CSR fund in India from the
year 2017-18 to the year 2020-21. It is based on secondary data collected from Text books, Journals,
Articles and websites.

COWPERWOOD TRILOGY THROUGH DREISER'S MIND
Dr. Sapna Vishnoi
Lecturer, Department of English, DAV(PG) College, DehraDun

In the times of American transformation Dreiser observed the sudden rise of great financial
barons. The conservative mercantilism changed to the period of finance capital. Dreiser exposed the
misdirected American energy and his trilogy of novel revealed a new materialistic aspect of American
Dream. Money, art and glory including women were shown to dominate average American life in cities.
Greed turned humans into predators and survival in society was based on their predatory skills. Trilogy
that included The Financier, The Titan and The Stoic actually revealed the enterprising business
orientations of average Americans. These novels connected the American capitalism that spread in later
part of nineteenth century. Here Dreiser was inspired by the life of a Philadelphia tycoon Charles Tyson
Yerkes and replicated a fictional character Frank Algernon Cowperwood who reflected the contemporary
American life. American social fabric showed a drastic change from middle of nineteenth century up to
the end of the civil war. Industrialisation of America was on the horizon and necessary infrastructure
including canals and railways were being planned to link all the regions of America thereby connecting
them to nodal centers of growth like Chicago, Philadelphia and New York. Several opportunities opened
up and enterprising people including many manipulators rose from rags to riches in this newly evolving
world order. Average American became more greedy and rapid colonisation of western lands was in
progress. In the late nineteenth century Dreiser put his observations about American capitalism in the
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form of three connecting novels that made a trilogy. Cowperwood was an over ambitious businessman
and his life was wrecked by the financial crisis of 1873.This was described by Dreiser in The Financier
which was his first novel of trilogy. In The Titan, which was his second novel of trilogy, Dreiser continues
to elaborate the life of Cowperwood who now left the prison and goes to Chicago to salvage his fortune
but had to suffer due to his past. Later Cowperwood moves to London and tries his fortunes in a new
underground railway system. So, American capitalism was well described by Dreiser in his Trilogy of
Desire.

EFFECT OF ROLE OF SOCIAL MEDIA INFLUENCERS ON CONSUMER DECISION PROCESS
DURING COVIND-19 PANDEMIC WITHIN THE FASHION INDUSTRY

Dr. Ravindra Kumar
Assistant Professor, Department of Commerce, Dhurwa, Ranchi, India
Sunny Jaiswal
Research Scholar, University Department of Commerce, Ranchi University, Ranchi, India

Social media influencers are users on social media who has established creditability on a digital
platform. A social media influencer has access to a large audience and can persuade others by virtue of
their authenticity and reach. This research paper is an attempt to study the role of influencers on
consumer decision process and eventually on purchase intention of consumers. The findings reveal that
engagement and trust have significant influence on purchase intention. of consumers.

EFFECT OF ROLE OF SOCIAL MEDIA INFLUENCERS ON CONSUMER DECISION PROCESS
DURING COVIND-19 PANDEMIC WITHIN THE FASHION INDUSTRY

DR. Ravindra Kumar
Sunny Jaiswal

Assistant Manager (Sales & Marketing), Coal India Limited, MIB, Delhi SChool of Economics, Delhi
University

Social media influencers are users on social media who has established creditability on a digital
platform. A social media influencer has access to a large audience and can persuade others by virtue of
their authenticity and reach. This research paper is an attempt to study the role of influencers on
consumer decision process and eventually on purchase intention of consumers. The findings reveal that
engagement and trust have significant influence on purchase intention. of consumers.

THE SUBCONSCIOUS BRANDWASHING: AN OVERVIEW
Dr. Khushboo Niyarta
Assistant Professor (Business Administration), Govt. Commerce College, Kota, Rajasthan

Brainwashing is commonly used to describe a way of conditioning someone’s brain to make
them act the way one wants. In the similar sense, Brandwashing term is making strides in marketing
world where brain of the focus group is conditioned to act towards a brand’s stimuli. This term came into
existence as an after-effect of the recent marketing technique known as Neuromarketing(introduced in
year 2002 by Ale Smidts)which applies a combination of neuropsychology and neuroscience to the
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market research and studies consumers' sensorimotor, cognitive and affective response to the marketing
stimuli with a motive to understand the rationale behind consumers purchasing decision. It is especially
applied in to the advertising appraisal - measuring physiological responses to marketing stimuli directly,
rather than relying on self-reports. Thus, the title “The Subconscious Brandwashing:An Overview’ exhibits
that neuromarketing basically influences the subconscious of focus groups. In this regard, various case
studies of giant global brands like Coca Cola, Amazon, Facebook etc. indicates how a brand can hijack
our brains to some extent. Market researchersobtain insights into customers’ both conscious
and subconscious feelings, emotions, and preferences by directly measuring the brain activity through
techniques like fMRI, MRI, EEG, eye tracking, facial muscle tracking, general biometrics etc. Insights
obtained are more accurate than traditional focus group responses. This methodology allowed marketers
to access the subconscious desires that cannot be expressed by the consumer openly. When
neuromarketing meets Al, a highly potent mix of marketing can generate explosively powerful
results.However, some significant concerns are also mounting on this escalating trend. Whether these
tactics are manipulating or mechanizing the natural buying behavior of buyers. There is an immediate
need toimproveethical standards before these practices unknowingly beginconflicts in thought process of
potential buyers.

A COMPARATIVE STUDY ON THE Z-GENERATION MALES AND
FEMALES SELECTION OF FAST FOOD OUTLETS IN PUNJAB

Manju Saroha
Research Scholar, Department of Hospitality Management, CT University, Ludhiana, Punjab
Dr. Baljit Kaur

Associate Professor, School of Hotel Management, Airlines and Tourism, CT University, Ludhiana,
Punjab

India is regarded as one of the largest consumer of fast food. Thus, the present paper is
focussing on the factors influencing Z-generation male and female consumers selection of fast food
outlets in Punjab. Structured questionnaire was prepared and distributed to respondents in the month of
February, 2022 and responses were collected using online platform Google Form. The findings of the
present research concludes that while selecting fast food outlets in Punjab, Z-generation males gives
more preference to food taste, location of the fast food outlet, friendliness of service personnel and food
presentation whereas Z-generation females gives more preference to cleanliness of the outlet, variety in
dishes in menu, pricing of the dishes and friendliness of service personnel while selecting fast food
outlets.

KAMALA DAS: QUANTUM OF SOLACE
Madhu Verma
Assistant Professor, University Institute of Technology, Barkatullah University, Bhopal

With the accelerated pace of paradigm changes in individual and social life, mental health is
something that needs to be addressed drastically, particularly when we are not all the more unsure about
what unfolding of each day brings. Poetry, among other genres of self expression like painting and
singing, is a prime medium to find solace and vent outlet for packed emotions. Poems that stir us have
become a vital part of our lives today Poetry has been a literary genre that started as strict rules,
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regulations, rhythm, meter, and style to go on to become free verse. From Kalidasa to Kamala Das, a
shift in reconstructing of the nature of poetry as it intertwines with forms and genres has been seen since
the past. Present paper aims at explaining the most representative work by Kamala Das- her poem “An
Introduction”. Analysis of the poem reveals that the confessional feminist Indian poet is in search of a
solace that each line of the poem is equivocal of. Whether it is her gender, her role, her language,
intelligence, emotions and even her identity, Kamala Das arrived to terms with them in her discreet own
way.

ANALYSING THE FACTORS INFLUENCING Z-GENERATION CONSUMERS
IN THE SELECTION OF FAST FOOD OUTLETS IN PUNJAB

Manju Saroha
Research Scholar, Department of Hospitality Management, CT University, Ludhiana, Punjab
Dr. Baljit Kaur

Associate Professor, School of Hotel Management, Airlines and Tourism, CT University, Ludhiana,
Punjab

A fast food restaurant additionally referred to as a quick service restaurant (QSR) in the industry,
is a selected kind of eating place that serves rapid meals delicacies and has minimum formal and table
service. India is regarded as one of the largest consumer of fast food. Thus, the present paper is
focussing on the factors influencing Z-generation consumers selection of fast food outlets in the state of
Punjab. Structured questionnaire was prepared and distributed to respondents in the month of February,
2022 and responses were collected using online platform Google Form. The findings of the study
revealed that cleanliness of outlet, cleanliness and hygiene of service personnel, location of the
restaurant, food taste, food presentation etc. are some of the factors influencing consumers selection of
fast food outlets. The second objective of the study was to analyse the factors influencing Z-generation
consumers selection of fast food outlets in Punjab. The findings of the study revealed that food taste,
friendliness of service personnel, food presentation and location of the fast food outlet are the most
important factors for Z-generation consumers fast food outlet selection.

EMOTIONAL INTELLIGENCE- A PREDICTOR OF TEACHER’S EFFECTIVENESS
Mahak Chhabra
Research Scholar, University of Rajasthan, Jaipur, India
Prof. Mudit Rathore
Research Supervisor, University of Rajasthan, Jaipur, India

Emotional Intelligence is the capability of the person to understand, manage and regulate his or
her own emotions and possess ability to regulate the emotions of others as well. The five key elements
of emotional intelligence are self-awareness, self-regulation, motivation, empathy and social skills. The
blend of these skills or elements makes a person emotionally intelligent. Teacher effectiveness is
generally defined as the teacher’s ability to utilize approaches, strategies, connections to students and a
particular set of attitudes that lead to improved student learning and achievement. Teacher effectiveness
is influenced by different factors like subject mastery, motivation strategy, student-teacher interaction,
personal attitude, effective communication, classroom management, presentation strategy, academic
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support and evaluation and feedback etc. Effective teaching impacts students’s academic achievement,
physical, emotional, social and behavioural well-being. Emotional Intelligence act as an indicator and
predictor of teacher effectiveness as it prepares the teachers to become effective teachers equiped with
all the key skills which ultimately makes them emotionally intelligent teachers and bringing effectiveness
in teaching learning process. This paper makes an attempt to explain and highlight the importance of
emotional intelligence and how it acts as predictor of teacher effectiveness.

GROWTH AND PERFORMANCE OF SELECTED HOUSING FINANCE COMPANIES IN INDIA
Madhu Verma
Assistant Professor, University Institute of Technology, Barkatullah University, Bhopal

Housing is one of the primary needs of mankind. The efforts to secure a decent housing have
been jointly pursued by individuals as ends, political agents a means, international organisations as
directives and economic agencies as market demand everywhere. The major intend of this research
paper is thus to analyze the growth and performance of the two listed housing finance companies (HFCs
)in India namely Dewan Housing Finance Corporation and Can Fin Homes from 1990-91 to 2020 -21.
Sample size for this study has been selected based on purposive sampling. The time period selected is
substantial to draw an objective analysis of performance and trends outcome. The source of the data was
collected from the annual reports of HFCs and tools like SPSS & excel has been used for statistical
analysis, grouping and tabulation.

A STUDY ON THE PERFORMANCE OF MICROFINANCE INSTITUTIONS IN INDIA
Dr. Jyoti Tepan
Assistant Professor, Maharshi Arvind Institute of Science and Management, Jaipur, Rajasthan, India

India where 70 percent of its population lives in rural areas and 60 percent population depend
on primary sector for their livelihood (according to the World Bank reports).Micro-finance can play a vital
role in providing financial services to the poor and low income individuals. Micro-finance is regarded as a
useful tool for socio-economic upliftment in a developing country. It is expected to play a significant role in
poverty alleviation and development. The emphasis of present paper is to analyze the performance and
role of microfinance institutions (MFI) in the development of India. It is further found that the business
models of MFIs in India are becoming urban centric.

A STUDY OF FACTORS AFFECTING TRAINEE REACTIONS AND SATISFACTION:
AN EMPIRICAL STUDY

Sharma
Research Scholar, Gautam Buddha University, Greater Noida, India
Dr. Neeti Rana
Associate Professor, Gautam Buddha University, Greater Noida, India

Most organizationsutilize reaction levels of evaluation to assess the learning programs of the
organization to evaluate their training efforts. For this study, primary data source has been used to collect
the data as it appears to be the most appropriate one as the strategy designed for the current research is
based on the survey. Factors studied are Instructor satisfaction, Satisfaction with testing, Ultility
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satisfaction, and Material and course structure satisfaction. Stratified sampling method has been used for
the present study. the sample size considered for a study is 410.Trainee Reaction has been measured by
adapted version of Morgan and Casper’s trainee reaction questionnaire. Data was collected from the
trainees doing the technical training like Agile, Six sigma, Talent DI, Cloud, AWS, and Java. Duration of
the training was between 7 to 15 days. CFA measurement models were constructed and tested for
Trainee Reaction. The questionnaire items (observed variables) are plotted to their hypothesized
constructs- Instructor Satisfaction (IS), Satisfaction with Testing (TS), Utility of Training (US), and Material
and Course Structure Satisfaction (MCSS).

CASHLESS ECONOMY IN INDIA: CHALLENGES AND OPPORTUNITIES
Karan Goyal

India's economy has always been centeredon cash based . The government's move to seize all
black money and undeclared assets, as well as the recent Covid epidemic, has mandated contactless
payments and increased cashless transactions. The adoption of demonetization in 2016 paved the way
for a cashless economy. The word "cashless" has recently piqued the imagination of bureaucrats,
academics, and researchers all around the world. A cashless economy is one in which the majority of
transactions are completed without the need for physical cash or hard currency. Almost most of the
countries have used cashless transactions. The Indian government has also begun a cashless
transaction, similar to the digital Indian economy, by reducing the use of physical cash. This paper
examines the obstacles and opportunities that India faces as it moves toward a cashless society and also
discusses the concept of a cashless system, as well as the issues that come with it. This report also
makes some recommendations for smooth cashless system implementation and how this transition will
benefit India in the future.

APPLICABILITY OF CONTINUOUS AND COMPREHENSIVE EVALUATION IN EDUCATION SYSTEM
Himmat Singh Thakur
Professor (Education), Vishwabharti Institute of Education, Ujjain (MP)

Since the time immemorial education experts have been making efforts to bring about better and
positive changes and to obtain satisfactory results in education. Education is the spirit of any nation and
serves as an integral part of human life. Even the personality of person also reflects through the
education acquired by him or her. In order to raise the educational standard among students we have
adopted many techniques and still the process is in progress comprising digital tools and technologies
but due to stagnant, faulty and poor evaluation system the quality of education is at its downfall and the
better results are beyond our access. Hence it has been essential to introduce continuous and
comprehensive evaluation (CCE) in our education system to take place positive changes including
scholastics and co-scholastics activities. CCE not only measures the qualitative aspects of learners it
creates different dimensions of their development as well. It also helps to decide and implement the
different educational techniques and teaching-learning strategies. CCE enables to make a holistic
evaluation of entire educational process encouraging and enhancing affective, psychomotor and
cognitive skills.
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IMPLICATION OF DIGITAL TECHNOLOGY IN MARKETING
Junaid Hushain
Research Scholar, Department of Management Studies, JNVU, Jodhpur, Rajasthan
Dimple Sharma
Research Scholar, Department of Management Studies, JNVU, Jodhpur, Rajasthan

Digital marketing is becoming one of the most powerful components of marketing
communications, and it shows no indications of slowing or ending. As a result, influential organizations
and marketers concentrate on developing digital interactions with their customers. Contact between the
customer and the firm has changed due to digital technologies. Companies' emphasis on the digital age
has shifted. They now attempt to meet the needs of their customers rather than maximize profit to ensure
that their product has market value and will be in demand. This article explores the core and goal of
digital marketing, exposes its techniques, channels, and instruments, and assesses its strengths and
limitations.

MOBILE MARKETING
Hemant Sharma
Student, MBA, Maharishi Arvind institute of Science and Management, Jaipur, Rajasthan, India

Mobile Marketing Abstract Mobile phone penetration has now reached every corner of India.
The quantity of applications has increased in recent years. In India, there are over 900 million cell phone
users, with an estimated 500 million internet users in the near future. Mobile phones have come a long
way in the last four decades, starting with Motorola's introduction of the first mobile phone. Smartphones
have taken over our lives, and their use is growing at an unprecedented rate. Declining handset costs,
low tariffs, quicker bandwidth, and higher connectivity are the main reasons for this surge in
Smartphones. This has piqued the interest of marketers, and mobile marketing is now emerging as one
of the greatest platforms for marketing. Mobile marketing has surpassed all others as the most significant
marketing technique. It is a direct and immediate route via which a firm can communicate with its
audience at any time and from any location. Mobile marketing refers to marketing efforts that are carried
out to reach customers directly via mobile phones that are connected to a ubiquitous network to which
they are frequently connected. SMS Campaigns, MMS Campaigns, QR (Quick Response) Codes, Push
Notifications, ASO (App Store Optimization), and LBS (Local Business Services) are all examples of
mobile marketing evolution (Location-Based Services). Work as a mobile advertising and direct marketing
channel. Between 2013 and 2016, mobile marketing increased by 30%. Because of this, mobile
marketing is crucial. Mobile commerce and mobile marketing go hand-inhand, SMS open rates are higher
than E-mail, and mobile marketing covers a larger market. This has piqued the interest of marketers, and
mobile marketing is now emerging as one of the best platforms for advertising, brand recognition,
promotions, and contacting customers in ways that are far more effective than traditional marketing
communication methods. The purpose of this article is to determine the level of acceptance and behavior
of Indian consumers regarding the growing use of mobile marketing communication. It shows how
acceptance and attitude differ by gender, age, city, education, occupation, and socioeconomic status. For
the study, a questionnaire-based survey was used. The study has a sample size of 180 participants. It
was discovered that customers respond positively to mobile based communications when these
messages are offered. Consumers respond positively to mobile-based communications when they are
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adapted to their needs, according to research. However, because the level of acceptability fluctuates
depending on the variables under observation, marketers need adapt and design their campaigns
accordingly. Given the growing use of smart phones around the world, it's critical to look at how
consumers are reacting to new mobile marketing tactics. While mobile marketing has some drawbacks, it
also has a lot of advantages that businesses should take advantage of. Marketers should strive to
strengthen their brand among consumers in order to build trust by taking appropriate steps to protect their
customers while also achieving their business objectives. To summarize, mobile marketing is the way of
the future for internet marketing. It's a quick and easy approach to reach out to customers straight in their
pockets.

FACTORS INFLUENCING GREEN MARKETING ADOPTION BY WHITE GOODS DEALERS
Harpreet Kaur
Research Scholar, IKGPTU
Dr. Simranjit Singh
Principal, St. Soldier Institute of Business Management and Agriculture, Jalandhar

Since the beginning of the twenty-first century, social and environmental issues are growing at a
rapid pace as a result of economic growth. Due to the manufacturing of goods that require plastics,
metals, and non-renewable resources, there are emissions of greenhouse gases, holes in the ozone
layer and the destruction of the rainforest. All this indicates that the environment is getting depleted. Due
to this depletion humans are now facing a challenge to live a happy and healthy life. However,
consumers are becoming aware of environment-friendly products as they are safe and eco-friendly and
also sellers are being forced to sell such products to stay in the market. Environmental awareness is
increasing day by day among the consumers and dealers as there is a rise in the various environmental
issues that affect the whole world. So, it becomes important for the consumers and dealers to switch to
green marketing products that may be a little costly in the short span but is beneficial in the long term. In
the field of green marketing, one of the significant issues that have been emerging is to examine its
impact academically. Although past literature is available on adoption of green marketing practices,
dealers’ perspective is less researched especially for durable goods. Therefore, this study aims to
examine the factors affecting adoption of green marketing practices by the dealers. For this, the data was
collected from 50 durable goods dealers from Punjab state of India using structured questionnaire to
have better understanding. After collecting the data, analysis was carried out by applying factor analysing
using SPSS. The results revealed that dealers and sellers should take the concepts of green marketing
as an opportunity and use this in achieving their business goals. Another is to make efforts to improve
their marketing campaigns and green marketing practices in their advertisements. That shows their
efforts and responsibility towards the environment and consumers get attracted towards them. Also,
communication with the stakeholders towards green marketing practices and green designing, green
production, and green items also become the reason for the company’s success. Dealers and sellers
need to provide accurate information to their customers about green concepts as they get aware of its
benefits.Moreover, the sellers need to keep the prices of green goods to be less expensive as they
become affordable for the buyers and also this initiative helps in environmental protection also. Apart
from these, dealers should also encourage green initiatives in their marketing campaigns and the various
contest to increase awareness.
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A PARADIGM SHIFT OF CURRENT HEALTHCARE SYSTEM IN ERA OF COVID-19 PANDEMIC
Geetanjali Sageena
Assistant Professor, Department of Environmental Studies, Keshav Mahavidyalaya, University of Delhi
Suneel Kumar
Associate Professor, Department of Commerce, Shaheed Bhagat Singh College, University of Delhi
Richa
Assistant Professor, Department of Radiation Oncology, Lady Hardinge Medical College, New Delhi

Globally, healthcare industry is well known to be one of the strongest drivers of economic growth
and development. The sector has gained a substantial attention to deal with the fallout of COVID-19,
leading to improvement in the quality observed in developed and developing nations. With the advent of
twenty-first century, globalization, ever-growing populace and environmental changes prompted the more
noteworthy spread of irresistible diseases, highlighting the association among wellbeing and security. The
massive spread of COVID-19 paralyzed the global economy and taken a toll on health governance and
wellbeing. Given the perpetual increase of telehealth use with worldwide the technology can be
fundamental in bringing current situation under control. Telehealth could be used to impart health
information to public as well as healthcare professionals. Particularly the post pandemic era is likely to
boot strap the healthcare sector. Hence in post COVID era, there is a dire need to strengthen the
healthcare system and understand the evolving challenges to answer calls in recovery to wake of
COVID-19. The current crisis highlighted the needs to develop emerging frameworks and facilitating
multilateral cooperation. The present research can serve as baseline for better future strategies to
improve global health initiatives, redesigning of strategies and policies for healthcare industry and to
mitigate/deal better with future pandemics.

ASPIRATION AND SELF HANDICAPPING BEHAVIOUR VIA SENSE OF COHERENCE AMONG
SCHOOL STUDENTS

Meghna Mittal
Research Scholar, Department of Psychology, IIS (Deemed to be University), Jaipur, Rajasthan
Dr. Sudha Rathore
Assistant Professor, Department of Psychology, IIS (Deemed to be University), Jaipur, Rajasthan

The study attempted to investigate the mediating effect of Sense of Coherence on relationship
between Aspiration and Self- handicapping Behavior (SHB) among School students. In this context
Aspiration stands for the ability to distinguish and set future goals while being inspired to work towards
these goals. Sense of Coherence is a personality trait which is expected to be a predictor of a person’s
orientation and internal strength. Aspiration as well as Sense of Coherence will have an impact on Self-
Handicapping Behaviour of students. The sample of 320 school students both Girls and Boys were taken
for the study from class 9" to 12™. The data was collected through the Self-Handicapping Behavior Scale
(Jones & Rhodewalt 1982, Aspiration Index (Kasser & Ryan 1996) and Sense of Coherence scale
(Antonovsky. A, 1993). The results revealed that all the variables which were taken for the study were
significantly correlated with each other. Regression analysis and mediation analysis were used to answer
the research questions. Mediation analysis revealed that Sense of Coherence significantly mediated the
relationship between Aspiration and Self-Handicapping behaviour. Taking the respective results into
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consideration, counsellors can help students to consider their internal strengths to alleviate themselves
from situations that jeopardise their behavioural responses such as self-handicapping behaviour and can
inculcate a sense of aspiration to improve their behaviour responses.

INTERNATIONAL TRADE AND ECONOMIC TRADE
Professor (Dr.) Diptibala R. Solanki
GES-ii Assistant Professor, Govt. Commerce College, Jamnagar

One of the most affected and major world trends in the past two decades has been the rapid,
sustained growth of international Trade. Markets have converted truly worldwide for most goods, many
services and especially for financial instruments of all types. In this research paper researcherexamine
the studies on the influence of commercial and technological aspects, resulting from international trade
on the physical accumulation and quality of productive factors. We remark that international trade and
economic growthconstituted two inseparable branches of economics. In this era, it is believed that
international trade has a positive effect on the economic growth.At present,International Trade is a rapidly
growing area of study that deals with the development and management of multinational companies. Due
to Globalization, many businesses now operate in the international market place. In recent developments
inside the international trade theory allowed us to obtain a better understanding of the relation between
international trade and economic growth. Its role and contributions to the gross domestic earnings,
employment generation, economic development and poverty reduction indeveloping and underdeveloped
countries. The main aim of this paper is to examine in-depth the contributions and relationship between
international trade and the economic growth.Furthermore, this paper recommended various policies that
would encourage and increase the multiplier effect of international trades. Some policies are targeted
towards exchange rates, tariffs, import and export duties, subsidies and actions that promote international
trade. It is concluded that international trade is a key macroeconomic driver that must be encouraged for
development of global economy from various perspectives. Some of the recommendations include the
adoption of friendly and pro-active export promotion policies, availability of grants, aids, subsidies and
loans, automation of the agricultural sector, adoption of flexible exchange rate, etc.The main aim of this
paper is to study of international trade and also ascertain the impact that it exerts on the global economy
by narrowing down to regional, multilateral and bilateral trade agreements and their effects. The study
also provides information about the trends in international trade like the Brexit and the US-China trade
war that are all affecting the economic growth of respective counties.

A REVIEW ON EMPLOYABILITY ANALYSIS OF TECHNICAL &
PROFESSIONAL COURSES IN UNIVERSITIES OF UTTAR PRADESH
Prof. Raj Kamal
Professor, Department of Business Administration, MJP Rohilkhand University, Bareilly, U.P., India
Mradul Sharma
Assistant Professor and Training & Placement Head, Future Group of Institutions, Bareilly, U.P., India

India has spent a lot of money since independence in order to make the economy self-sufficient
and overcome the constraints presented by the country's constantly rising population. A large portion of
this money is spent on workforce training and development, which includes offering high-quality technical
education. The government has created a number of Indian Institutes of Technology, National Institutes
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of Technology, and Indian Institutes of Information and Technology as part of this initiative, in addition to
a number of reputable central institutions that the country already had. It has also resulted in the private
sector founding a number of reputable technical institutes under the auspices of several state-level
technical universities. As a result of all of this, the number of technical graduates has risen dramatically
over the years. This paper aims to assess these technical graduates on the basis of employability, i.e.,
whether they are market ready, whether they require additional training to be able to work on professional
assignments independently, or whether there is a gap in their knowledge.

ORGANIZATIONAL JUSTICE AFFECTING COMMITMENT: MEDIATION OF JOB SATISFACTION
Praveen Kumar Mishra

Research Scholar, Department of HRD, Veer Bahadur Singh Purvanchal University Jaunpur, Uttar
Pradesh India.

Dr. Avinash D. Pathardikar
Dean, Faculty of Management Studies, Veer Bahadur Singh Purvanchal University, Jaunpur, India

Purpose: The research's main purpose is to analyze the effect of organizational justice on
organizational commitment through the mediating influence of job satisfaction. Furthermore, the study
intends to incorporate two aspects of organizational justice (procedural and distributive) to evaluate the
model in a developing country setting.

Design/methodology/approach: The study addressed executives at the middle and lower
levels of management working for cement organizations in Madhya Pradesh and Uttar Pradesh of the
central Indian subcontinent. A total of 325 questionnaires were distributed directly to executives, with 305
being completed and returned, yielding a response rate of 93.84 percent. The hypotheses were tested
using multiple regression analysis.

Findings: All hypotheses were proved as a consequence of the findings. Most crucially, it was
proven that job satisfaction acted as a mediator in the link between organizational justice and
organizational commitment. Furthermore, job satisfaction fully mediated the association between
procedural justice and organizational commitment and partially mediated the relationship between
distributive justice and commitment.

Originality/value: The study proposed a more complicated model that addressed the mediation
effect of job satisfaction, which went beyond the simple linear models commonly employed in the existing
literature. Furthermore, this study attempt to eliminate the research gap, the researchers extended their
model to a developing country context.

MATHEMATICAL MODELLING OF MUCUS TRANSPORT IN DISEASED AIRWAYS: EFFECTS OF
CONSTRICTION OF AIRWAY DIAMETER AND MUCUS VISCOSITY

Pankaj Kumar

Department of Mathematics, Faculty of Science, Dayalbagh Educational Institute (Deemed University),
Dayalbagh, Agra — 282005 (Uttar Pradesh), India
In this paper, a coaxial flow of air and mucus in a circular tube under time dependent pressure
gradient is modelled and have been considered to study mucus transport in the diseased airway. It is
assumed that moist air and mucus flow under the quasi-steady state laminar condition caused bycough

Yl IMCIAC -VIRTUAL 2022 February 25th & 26th, 2022




12th INTERNATIONAL MULTIDISCIPLINARY CONFERENCE ON

INNOVATIONS, ACHIEVEMENTS & CHALLENGES (\ /

in Global Economy, Commerce & Management ‘) °
Technology and Digital World Rl <
(IMCIAC-Virtual 2022)

and change of airway diameter. The mucus layer is considered to be divided into two sub-layers, the one
in contact with the air flow and the other sub-layer adjacent to the mucus and cilia bed, the effect of
constriction of the airway diameter on mucus transport layer and mucus viscosity. The analysis and
approximate result shows that mucus transport in constricted airway decreases as diameter changes. It is
also shown that air flow rate affected by mucus transport and mucus viscosity in the constricted airway.

WORK-LIFE BALANCE AND JOB SATISFACTION
AMONG THE WORKING WOMEN IN EDUCATION SECTOR
Nidhi Jain
Junior Research Fellow, Department of Management Studies, Jai Narain Vyas University, Jodhpur,
Rajasthan, India

Dr. Puja Gehlot

Assistant Professor, Department of Management Studies, Jai Narain Vyas University, Jodhpur,
Rajasthan, India

Work-life balance has become a universal concern for institutions. Technology advancement,
high-tech lifestyle, and societal demands have added to the current concern. The articulation of work and
individual life has become a key aspect in the life of individuals. Balancing a successful career with
satisfying personal life is challenging and affects one’s mental and physical stature. The educational
sector which was considered one of every of the simplest career options has also changed together
with the changing time. A career in the educational sector has become challenging due to changes in
the teaching pattern, syllabus, market demand; the subsequent generation of students who depends on
the internet without understanding the validation of the info available on the internet. The demand of the
days has changed its stipulated and stuck time culture. There’s no exception for gender. Women who
previously preferred teaching because of the satisfying career option find it difficult to balance their
personal life due to complexity like the task. Today women teachers are expected to figure for long hours
and address work. They expected to show through modern methodology, create their style, develop
themselves and therefore the organization through their research and satisfy the consumers,
which during this case are the subsequent generation students. Aside from this schedule, she needs
to be sure of the family needs which have the responsibility of youngsters, cordial relationship with
spouse, the elders of the family and match up with societal norms which are predefined in Indian culture
with relation to women. With all the above-mentioned concerns regarding work-life balance, this study
focuses totally on women teachers working in the selected public and personal professional institutions.
Variables selected for this study are Level of Stress, Work amenities & provisions that exist in the
institution, Factors promoting & hindering Work-Life Balance, and Job Satisfaction.

CASHLESS ECONOMY IN INDIA: PRESENT SCENARIO
Ms. Saruka Kalgutkar
Assistant Professor in Economics, Saraswat College Mapusa, Goa

Abstract: India was known to be heavily cash based economy where people preferred doing
transactions in cash mode than any other mode. however, after demonetization many consumers as well
as businesses in India has shifted to cash less transactions. Cashless economy includes transactions
done through credit cards, debit cards, wallets, cheques, internet bankingor any other digital modes. This
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has become possible only with the advent of internet,smart phonesand other digital technologies making
it simple and widely used by the people.Also, the ease of conducting transactions has been the main
motivator for using digital payment modes at the higher rate. People look at it as most convenient way in
their emergency time, travelling time, busy schedules etc. but security factors has been hindering the
growth of cashless economy. The main objective of the study is to present the current scenario of India in
usage of digital payments. this study aims at understanding the growth, trends and patterns of digital
payment used by the people.the study also examines the benefits and limitations of cashless
economy.The data used for this study is secondary data taken from relevant sources.

EXPLORING THE IMPACT OF FINANCIAL INCLUSION IN THE STATE OF PUNJAB
Navneet Kaur
GNA University, Punjab, India
Dr. Monika Hanspal
GNA University, Punjab, India

Financial Inclusion assumes a significant part in comprehensive development of the nation. It is
assessed that all around the world over 2.5 billion individuals are avoided from admittance to financial
administrations of which 33% lies in India. The main purpose of this paper to explore the impact of
financial inclusion in the state of Punjab through the review of previous researchwork. To distinguish the
significant determinants of financial inclusion, the procedures of connection and step-wise reversion have
been applied. The availability of financial products is the need for the rural and urban development of the
nation because in India the large sections is living their lives with the absence of easily available financial
services. The extreme development is based on the rural and urban development of the country. Hence,
financial dealings are playing a vital role. The objective of this research paper is to explore the role of
banking sector and other financial intermediaries from 2010 to 2021to provide financial services to
different parts of the nation as a whole and also find the extent of development of the Punjab due to
financial inclusion.

STUDY ON CASH MANAGEMENT PRACTICES IN INDIAN CORPORATE SECTOR WITH SPECIAL
REFERENCE TO PAPER AND FOREST INDUSTRY: AN ANALYTICAL STUDY ON SELECTED
COMPANIES

Nakum Dilipkumar Hansraj
Research Scholar, Department of commerce, Saurashtra University, Rajkot, Gujarat, India
Dr. K. P. Damor
Professor, Department of commerce, Saurashtra University, Rajkot, Gujarat, India
Cash is the most important lubricant for any business. Without cash, liquidity of the company is
endangered. In today’s environment, there are many methods and models to handle cash effectively in
the business. Generally certain amount of cash invested at the starting of the business is converted into
fixed assets in the form of land, building, plant and machineries, furniture etc. Other portion of cash
invested in the business is for purchasing raw materials, payment of wages to the worker and payment of

other expenses. Therefore, investment of cash in the production process continued until the revenue
comes in the form of sales. Then the business gets its momentum. No further cash is needed if the
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business changes its level of activities or adopted a new project or profit distributed among the
shareholder in the form of dividend or suffered a huge loss. After that cash should be generated in its
regular basis to mitigate the expenses. Periodical surplus in the process distributed as dividend. In the
current paper, cash management practices have been discussed with the special reference to the paper
sector.

A STUDY ON IMPACT OF DIGITALISED CREATIVE ACCOUNTING
TEACHING METHODS IN KDMC AREA

Ms. Revati Hunswadkar

Research Scholar, Assistant Professor, Department of Management Studies, B. K. Birla College
(Autonomous), Kalyan, Maharashtra, India

Education plays an important role in both personal development and social change. Accounting
literacy is becoming increasingly important in the training of qualified professionals in a variety of fields
and levels of education, promoting citizens' democratic participation.There are numerous opportunities to
enrich students' academic lives through the teaching profession. While some concepts and educational
objectives will be simple for the students to grasp, others will necessitate a bit of ingenuity to ensure that
important learning objectives are met. The teaching strategies applied also must be consistent with the
contextual learning theory, according to which the purpose of education is the integration of content
knowledge gained through real-world experiences. Teaching aids are vital to achieving teaching-learning
outcomes effectively and efficiently. As a result, several research organisations strongly recommend
teaching tools such as interactive case studies, simulations and games, and group work. Many
accounting professors' activities were previously restricted or confined by their classroom walls. Today,
numerous technological advances in communication infrastructure, equipment, and online tools greatly
facilitate initiatives that necessitate effective teaching. External experts can now visit the classroom,
students can explore or collaborate in distant places, and professors can simply use digital video
technology to extend the geographical reach of their lessons. The research is qualitative, quantitative and
descriptive explorative in nature.This study is based on primary data. A survey was designed to collect
primary data. Responses were collected from teachers who teach accounting subjects. Secondary data
was collected from official websites, journals, research papers, books, and scholarly articles, all of which
were discussed during the study. Accounting can be presented in student-centred and computer-based
learning environments to demonstrate the subject's utility and necessity, particularly as a foundation for
many career options. This study explores the use of emerging information and communication technology
tools in accounting education teaching.This research investigates the various pedagogical approaches
that veteran accounting instructors have successfully used to make Accounting appealing and
enlightening for students, as well as their impact and recommendations.

IMPACT OF TECHNOLOGICAL DEVELOPMENTS ON CUSTOMER’S TRUST WITH SPECIAL
REFERENCE TO BANKING SERVICES

Mr. Rohit Mahajan
Assistant Professor-Marketing, Institute of Management Studies, Ghaziabad

Nothing is static in the world of banking and business. The most significant change is in the
scope of banking business. Banking is involved with the acceptance of deposits from consumers, the
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lending of excess deposited money to appropriate customers who seek to borrow, and the conveyance of
funds in their traditional form.Apart from typical banking services, banks now offer a wide range of
financial and non-financial services to all types of customers, from the smallest account holder to the
largest corporation, and in certain circumstances, non-customers. The breadth of services available
varies from bank to bank, and is mostly determined by the nature and size of the institution. One of the
most essential factors in humanity's evolution has been technology.Information and communication
technology (ICT) is a key advancement in the field of technology that is used to electronically access,
process, store, and disseminate information. With the use of technology such as ATMs, on-line banking,
telephone banking, and mobile banking, the banking industry is rapidly expanding. Plastic cards are one
of the banking products that cater to the needs of the retail segment, and their number has increased in a
geometric progression in recent years.This expansion has been aided by technological advancements,
without which it would not have been feasible, and it will undoubtedly transform our way of life in the next
years.

MAHUA AND THE SOCIOECONOMIC PROGRESS OF CHHATTISGARH'S INDIGENOUS PEOPLE,
AND FUTURE PROSPECTS

Ms. Alka Pandey

Research Scholar, Department of Commerce, Govt. V. Y. T. PG. Auto. College, Hemchand Yadav
University, Durg, CG

Dr. O.P. Gupta

Professor, Department of Commerce, Govt. V. Y. T. PG. Auto. College,Hemchand Yadav University,
Durg, CG

As we all know that Chhattisgarh state especially the southern region is full of forest resources
and that can uplift the overall condition of the people living there andMadhuca-indica popularly known as
Mahua MFP. Despite this, the tribal people of that region are dealing with a poor socio-economic
situation. The poor socioeconomic condition of tribal people is widespread and impairs both their well-
being and ability to function. This paper aims to study the socio-economic condition of tribal people of
Dantewada district of Chhattisgarh state and the possibility of their growth through the collection,
processing, and utilizing the Mahua and Mahua by-products. For this purpose,the study has been
conducted and it was found that Madhuca-indica may be used in a variety of ways, and for some people,
it is their primary source of income or livelihood, depending on whether they sell it directly or use it to
make liquor. This study looks at the components (fresh and dry flowers), usage, medicinal and nutritious
benefits, and even its possible ability to improve tribal people's livelihoods by expanding employment
prospects.

TEACHERS' PROFESSIONAL DEVELOPMENT AND
IN-SERVICE TRAINING PROGRAMMES OF DIET

Sushila Choudhary
Research Scholar, SriKhushaldas University, Pilibanga, hanumangarh, Rajasthan

Teacher's professional development is considered worthwhile since the day of
independence of country. Accordingly DIETs which are known as District Institute of Education and
Training are set up nation-wide as per implementation of Programme of Action- 1992. Ministry of
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Human Resources Development, Govt. of India rightly termed the DIETs as the light houses in the
field of Education. DIET are not only leading elementary and secondary education activities of the
concerning district but also they are responsible for implementing new policies and innovations in
the field of Education in terms of teachers training programs. These teachers training programmes
are held by the DIETs in two forms -1) one is supposed for pre service training programmes and 2)
the second one is related to in-service training programmes. Here we are discussing about the
teachers professional development which is directly related to the in-service training programmes
organized by the DIET.Before proceeding further, it is appropriate to have a look of professional
development of teachers. The concept in itself related to the improvement of skills of teachers which
in turn boost student outcomes. Now, Learning of teachers can take place in formal or informal
settings. For various other sector formal learning settings include conference, courses, seminars,
retreats and workshops. But for our teachers, formal learning takes place only in DIETs. So, it is the
DIETs’ sole responsibility to make suitable approaches to enhance professional development of
teachers. And, no doubt, the DIETs have provided this all not only for teachers but to benefit the
schemes of government, In the last few years we have seen that government programmes like
LEHAR. GURU-MITRA, ABL and CCE or SIQE well implemented by the teachers through the
knowledge they got from the training programmes of DIETs. DIETs are regularly taking efforts to
enhance the professional development of teachers. For it training of teaching subjects are provided
along with the training of educational research and work experiences. Professional development of
teachers is important as the good teachers are better at teaching student effectively. It is the vision
of DIETs that teachers have access to continuous learning opportunities and professional
development resources. They are better equipped achievement as the ultimate goal of teacher’s
professional development or any training programs of DIET. Again, it is appropriate to mention here
that New Education Policy, 2020 recognizes that teachers will require training in high quality content
as well as pedagogy. The professional courses provided by DIETs in the form of trainings, promote
local professions, knowledge and skills such as art, agriculture, business and such other things. For
organising professional development programmes for elementary school teachers' diet has 7
components namely IFIC, WE, CMDE, DRU, ET, PSTE and P&M. All these components organise
various teachers training programmes. |FIC works for innovations and language teachers trainings.
ET is an important cell of DIET which is responsible for technological development of teachers. In
the last few years when Corona forced to close the schools, technology supported the teachers to
continue their teaching. IT is the most obvious and clear example of teachers professional
development. Today teachers have more responsibility then teaching. They have to look after
various activities like MDM, ICT, ABL, Scholarships. etc. DIET not only promotes professional
development programmes but continually take efforts for enhancing teaching skills. Today teachers
feel more comfortable due to the short training programmes of DIET. Actually DIET is a nodal
agency of Govt. as well as a supporting body for teachers. DIET trains teachers in pedagogy and
other necessary requirements of schools and teachers. Seeing the importance of DIETs, Govt of
India made recommendation for in-service teachers training in the terms of multi disciplinary and
integrated training. Though diet has made extra ordinary efforts in the directions but much remain to
do. There are many challenges in the professional development of teachers. First of all lake of
interest of teachers in trainings is a big challenge, though trainings organise by DIET is mandatory
for teachers, But some how they try to escape it.
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A STUDY ON IMPACT OF HUMAN RESOURCE ACCOUNTING PRACTICES ON MOTIVATION
LEVEL OF EMPLOYEES IN GOVERNMENT HOSPITALS IN MUMBAI AND SUBURBAN AREA

Mr. Suraj Agarwala
Research Scholar, B. K. Birla College of Science, Arts &Commerce, Kalyan, Maharashtra
Dr. Chandrashekhar Deore
Associate Professor, K.P.B.Hinduja College of Commerce, Mumbai, Maharashtra

In the current century, the knowledge and attitude of employees have greater significance than
the physical assets. Human resources are identified as the main source of competitive advantage by any
organization. So, employees should be valued. The method of valuing employees in monetary terms is
called Human Resource Accounting. Human Resource Accounting measures the cost invested by the
organization on the employee and the value in the form of employee service contribution to the
organization. An individual's expected conditional value and expected realizable value will be equal if he
is certain to remain in the organization in the predetermined roles throughout his expected service life.
But it depends upon the motivation level of employees. When the services rendered by the employees
are valued then they get a feeling of recognition and take more interest in their job. Awareness of
investment made by the organization on the employees makes them responsible to contribute in terms of
service worth higher than the investments. Centralization, little opportunity for advancement, great
amount of formalization, and a high degree of specialization affects employee motivation negatively. HRA
system can be useful to report the impact of motivation. The major objective of this study is to understand
how the Human Resource Accounting Practices impact Motivational factors The study is based on
Primary and Secondary data and an extension of related literature.A highly motivated employee imparts a
lot of direct and indirect benefits to the organization. They are more loyal, creative, innovative, create a
good work environment, perform better, etc. All these benefits help the organization to a great extent.
Questions about all motivation factors are asked to gaze at the impact of the Motivation level of
employees. The overall conclusion that can be drawn out of this research is that although HRA is a new
concept that is very new to employees, implementation of HRA practices has a positive impact on the
motivational level of employees in government hospitals of research area taken.

AWARENESS AND UTILIZATION EVALUATION OF KISAN CREDIT CARD SCHEME IN
KALABURAGI DISTRICT

Mr. Siddarth.N.M.
Research Scholar, Department of Commerce, Gulbarga University, Kalaburagi. Karnataka, India.
Dr. A.P. Hosmani
Professor, Department of Commerce, Gulbarga University, Kalaburagi, Karnataka, India.

The kisan credit card scheme permitagriculturalists to purchase farming inputs such as fertilizer,
pesticides, and seeds, pump set, bullock cart and also use some cash for meeting their other corp
production related requirements. In this study researcher focused on awareness level and utilization of
the scheme, data gathered using the survey method and analyzed data using the simple percentage
method and statistical tools, showed a systematic results.
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EMERGENCE OF INDIA AS THE SKILL CAPITAL OF WORLD - POSSIBILITIES & PATH AHEAD
Mr. Biswabhushan Behera
Research Scholar, School of Business, Galgotias University
Dr. Mamta Gaur
Professor, School of Business, Galgotias University

India is blessed with a demographic dividend due to its huge young population who areabout to enter
the global workforce. This is at such as time when the entire world especially the developed economies are
facing acute & ever growing shortage of skilled workers. If India enables this young populationwith the right
skill, it can cater to its own domestic demand as well as cater the global skill requirement. India can emerge as
the Skill Capital of the world with massive action, intense focus & mission-mode efforts in skilling the Indian
youth. The researchers have made an attempt to comprehend & analyse the possibilities for India in emerging
as the global skill capital or talent hub and ponder on the path ahead in this journey. The study concluded that
catering to the global market calls for a mission mode focused massive action on all skill development efforts,
identification of key global labour markets & key sectors as per their demand.The opportunity exists to emerge
as the Global Skill Capital but to make it happen a structured approach encompassing multiple areas needs to
be adopted for reaping the real benefits of the demographic dividend.

EVALUATION OF STRENGTH AND RESILIENCE OF BANKS AND NBFCS DUE TO COVID-19
Sunita Choudhary
Research Scholar, Raj Rishi Bhartrihari Matsya University, Alwar, Rajasthan

Bank credit growth moderated across all constituent bank groups during the second half of
2019-20. The profitability ratio of Scheduled Commercial Banks (SCBs), though better in FY 2019-20 as
compared to FY 2018-19, declined in the second half of FY 2019-20 and outlook for loan classification
from the implications of the moratorium Weight has decreased. The macro-stress test for credit risk
indicates that under the baseline scenario, the gross non-performing assets (GNPA) ratio of SCBs
increased from 8.5 per cent in March 2020 to 12.5 per cent by March 2021 (14.7 per cent in the very
severe stress scenario). Maybe while the system-level 1 capital to risk-weighted asset ratio (CRAR) is
expected to fall from 14.6 per cent in March 2020 to 13.3 per cent by March 2021 (11.8 per cent in very
severe stress situations). There has been an increase in NBFCs/HFCs. Contagious risks through the
financial network are reduced due to the high capital buffer as well as the shrinking interbank market.

REMEDIES AND SUGGESTIONS OF MICRO, SMALL AND MEDIUM ENTERPRISES IN RAJASTHAN
Subodh Prakash
Research Scholar, Raj Rishi Bhartrihari Matsya University, Alwar, Rajasthan

The merger sector in Rajasthan has made subtle progress during the last three decades.
Although the number of micro, small and medium enterprises in Rajasthan is very high, but they have not
developed wealth and adequately, due to many of the above problems and are facing industrial sickness.
The sector continues to increase its contribution to the economic development of India, which requires
further strengthening and ordering of organizations operating in the state for the development of micro,
small and medium enterprises, so it has given them any need for efficiency. Able to work with degree.
The main objective of this paper is to study the remedies in the field of global economy, and effort has
also identified the factors affecting MSMEs.
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THE IMPACT OF USING SOCIAL MEDIA PLATFORM (TWITTERS) TO
PROMOTE TOURISM IN INDIA

Suneel Kumar

Associate Professor, Department of Commerce, Shaheed Bhagat Singh College, University of Delhi,
Delhi, India

Kamlesh Attri
Associate Professor, Department of Commerce, Shyam Lal College (E), University of Delhi, Delhi, India
Sanjeev Kumar

Research Scholar, Department of Commerce and Management, Career Point University Hamirpur,
Himachal Pradesh, India

The importance of social media in assisting businesses is considerable. It promotes connection
with customers by allowing the integration of social interactions on e-commerce platforms. Its capacity to
collect information aids in the concentration of marketing efforts and market research. Given its enormous
and active user base in India, Twitter is the fourth most popular medium used by the government and the
general public to promote political debates, social issues, and tourism industry. As of July 2021, the micro
social media site Twitter had a comparatively small proportion of India's social media market, at roughly
2.2 percent. This was a rise from April 2019, when the platform had a 1.76 percent market share. This
study examines the influence of government programmes on Twitter in boosting tourism in India. The
handles utilised were the Ministry of Tourism's official account for promoting Indian tourism, especially
@tourismgoi. The second account is @incredibleindia, which was created by Indian government for the
same objective. The content in this study originated from Twitter and was centred on the Minister of
Tourism. NVivo, a data analysis method, was used to evaluate the data. According to the data, the
number of international and domestic tourists rose year after year from 2015 to 2019, and tourism
earnings increased substantially. This increase, though, is not only attributable to promotions on the
social media platform Twitter. The government has also implemented various additional schemes,
including the Swadesh Darshan Scheme, the PRASHAD Scheme ('Pilgrimage Rejuvenation and Spiritual
Augmentation Drive'), and the CBSP Scheme (“CAPACITY BUILDING FORSERVICE PROVIDERS”).
Due to limited data, the authors did not compare Twitter with other social networking sites in this study,
therefore whether it is successful or not may still be debated because it relies on how the audience views
the promotion's substance. As a result, additional study comparing social media to promote tourism in
India is needed to understand how social media promotes tourism.

EUROPEAN UNION — INDIA BILATERAL TRADE: TRENDS, ISSUES AND PROSPECTS
Shilpi Saini
Assistant Professor, Department of Economics, University of Rajasthan, Jaipur, India

The Joint Political Statement of 1993 and the 1994 Co-operation Agreement were the
foundational agreements for the bilateral partnership of EU and India. The bilateral trade between India —
EU constitutes a quarter of India’s total trade. EU is an important trading partner for India, accounting for
16.7% of Indian exports and 10.3% of imports in 2020. India’s trade with EU has grown substantially in
the last twenty-five years. In 1990s, Indian exports to Europe were less than US$ 10 billion. However, in
2000s it increased to 21.2 to US$ 83.9 billion in 2010. This further increased to US$ 109.7 billion in
2011and first time it reached US$ 100 billion limit. The annual growth rate of India's total trade was 26.16
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% but the growth rate fluctuated due to fluctuations in India's exports and imports over the years due to
global slowdown and NTMs policy of EU. For the projection of India-EU trade in 2020 to 2030, study used
average annual growth rate of trade for the past ten year between India-EU trade i.e. 2010-2020. The
compound average annual growth rate of trade in this was 3%. The future trade (approximate) between
India-EU has been calculated applying above CAGR for the year rest of the year from 2021 to 2030. This
method of calculation predicts a trade value of 86662 million USD for the year 2021 and in 2030 trade
value will be 113075 million USD. The study also used exponential smoothing tools. The exponential
smoothing analysis predicts a value based on the forecast for prior period, adjusted to the error in that
prior forecast.

DIGITAL MARKETING AND WOMEN’S EARNING OPPORTUNITIES IN THE RURAL NON-FARM
SECTOR- A STUDY IN WEST BENGAL

Sri Subhamoy Chattopadhyay

State Aided College Teacher in Economics, Kabi Sukanta Mahavidyalaya, The University of Burdwan,
West Bengal

Dr. Rupam Mukherjee

Assistant Professor in Economics, Kabi Sukanta Mahavidyalaya, The University of Burdwan, West
Bengal

The purpose of this study is to look at how different demographic and socioeconomic aspects
impact women's knowledge of digital marketing in the rural non-farm sector, as well as how digital
marketing helps them earn more income. Additionally, the study will also try to address the difficulties
they faced when selling online. This issue gained increased importance during the corona pandemic
when selling items became difficult due to disruptions in transportation logistics and the closure of village
fairs and markets. A survey will be undertaken to understand how the average monthly income of
thesewomen marketers in the Bigati Gram Panchayat of West Bengal's Singur block is influenced by their
knowledge and competence indigital marketing in terms of a multiple regression model.The study will
provide policymakers with the information they need to prepare for financial and infrastructure assistance
to create a suitable environment for women in the rural non-farm sector to increase their incomes and job
opportunities through digitization.

MAKE IN INDIA: AN INITIATIVE
Shikha Nainawat
Assistant Professor, R.A. Podar Institute of Management, University of Rajasthan, Jaipur

Make in India is a major national programme and initiative of Government of India. This
programme is launched on 25" September 2014. The aim of the programme is to promote Indian
products and attract the foreign investors to invest in the Indian economy. The logo of make in India
programme is shadow of a lion that is made by cogs to represent the symbol of manufacturing strength
and nation’s pride. The programme is formally initiated by the Prime Minister of India Mr. Narandra Modi
at Vigyan Bhavan, New Delhi. The focus of the programme is mainly on 25 sectors that includes
automobiles, automobile components, aviation, biotechnology, chemicals, construction, defence
manufacturing electrical machinery, electronic systems, food processing, IT and BPM, leather, media and
entertainment, mining, oil and gas, pharmaceuticals, ports and shipping, railways, renewable energy,
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roads and highways, space, textile and garments, thermal power, tourism and hospitality and wellness.
The campaign has colourful brochure and dedicated website (www.makeinindia.com). Other then these
25 sectors the make in India programme is focusing on new opportunities, policies and finds the ease in
ways of doing business. The website of the programme highlights every 25 targeted sectors with their
statistics, reason to invest, growth drivers, all policies relevant to investors and the individual sectors,
government support and opportunities for investors apart from showcasing the live projects that have
been undertaken and FAQs. The Prime Minister Mr. Modi called all the people who associate with the
Make in India campaign especially the giant businessmen to discharge their duties for first developing
India for investors to endow the country with foreign direct investments.

A COMPREHENSIVE STUDY ON WORK LIFE BALANCE OF TEACHERS IN HIGHER EDUCATION
Dr. Sakshi Arora
Associate Professor, Maharishi Arvind Institute of Science and Management, Jaipur, Rajasthan
Ms. Sonali Singh Chauhan
Assistant Professor, Maharishi Arvind Institute of Science and Management, Jaipur, Rajasthan

Work Life Balance has become one of the most important issues in every educational institution
these days. There is a need to have a perfect balance level of teachers with respect to their work and
personal life. If the balance is perfect, the functioning of the institution will be in a smooth and proper.
This study will definitely help teachers to balance towards work life. Work- life balance focuses on two
main aspects called achievement and enjoyment. This means that a teacher should have job satisfaction
and at the same time growth in his career. When a teacher has job satisfaction along with growth is; it
means he has a positive Work- Life Balance.Work-life balance is a critical aspect which enhances
teacher’s effectiveness and satisfaction with respect to student learning. The concept of work-life balance
comprises of three words i.e. work, life and balance, and broadly include proper prioritizing between work
(career and ambition) on the one hand and life (health, pleasure, leisure, family and spiritual
development) on the other hand, and the balance is satisfaction and good functioning at work and at
home with a minimum of role conflict. Work-life balance, in its original sense, can be termed as an
individual's level of satisfaction, involvement or compatibility among the multiple roles in life. Work life
balance differs for two individuals. One’s best individual work-life balance will vary over time, often on a
daily basis. The right work-life balance for an individual today will probably be different for tomorrow as
per situations. In other words, the best work-life balance is different for all because all have different
priorities and values. For majority of people, work-life balance means meeting one’s personal and work
obligations effectively. Every teacher faces some difficulties in attaining balance between professional
and personal life. Moreover during the previous decades the work pressures in academia have been
rising constantly thereby resulting in many stressors. In case of women professionals they are challenged
by the full-time work and carrying more of the responsibilities and commitments to home. The present
study focuses on the importance of work-life balance among Teachers working in higher educational
institutions. It is important to know how teachers balance their professional demands and domestic
compulsions. In present times teachers face the problem of conflict between the work role and equally
demanding roles at home. Teaching as a profession not only demand time and efforts in the institution
but is also extended to home.
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CHALLENGES FACED BY WOMEN AT WORKPLACE ACROSS THE GLOBE:
A QUALITATIVE APPROACH

Shefali Mohaley
Research Scholar, Department of Psychology, B.H.U., Varanasi, U.P., India
Urmila Rani Srivastava
Professor, Department of Psychology, B.H.U., Varanasi, U.P., India

In spite of increasing number of women entering the workforce, they still are struggling to
maintain their positions at workplace and are confronted with several challenges. There has also been a
very negative attitude towards women’s empowerment at workplace hindering their growth and their
overall development. The present research paper has examined total fifty studies from the past one
decade (2010-2020) out of which thirty two were empirical studies and eighteen review studies regarding
the major challenges faced by women at their workplace across the globe and what can be done to help
them overcome these challenges in future. The studies reviewed in journal indicated that common
challenges faced by all the working women were balancing both their work and family at the same time,
issues related to work-family conflict, sexual and other harassment at workplace, lack of training
opportunities, stereotypical attitude towards women, gender related discrimination at work, lack of family
and work related support, issues during pregnancy. The paper further highlighted the suggestions and
strategies to overcome these personal and work- related challenges and empower working women to
reach higher positions. The authors further suggested that to make full use of feminine style of
management, organizations should come up with creative ways to help women. Organizations should
encourage gender equality at workplace and give them equal opportunities for promotion and growth and
treat both men and women with equal respect. It has been concluded that organizations should not only
hire women employees but also think beyond it and provide them with all the facilities they deserve for
their better career development at workplace.Therefore, avital change in the attitudes of employees and
senior authorities at workplace, family members and the society is the need of an hour.

EMERGING TRENDS IN COMMERCE AND MANAGEMENT
Dr. Mayank Sharma
Associate Professor, MAISM, Ambabari, Jaipur, Rajasthan, India
Dr. Rubina Sajid
Professor, MAISM, Ambabari, Jaipur, Rajasthan, India

With the advent phenomenon of liberalization,privatization globalization and has been to a great
extend influencing the Commerce Education. In his famous book “Future Shock” says Alvin Toffler states,
“To help avert future shock, we must create a super industrial educational system and to do this, we must
search for our objectives, methods in the future rather than past. Education must shift into future tense.”
The Higher Education sector in India is very vast. National development is well connected with higher
education. Through the qualitative change in the system the objectives of Higher Education can be
achieved. The output of Commerce and Management education should be multidimensional and with full
global competitiveness. But, it is to be realized that the Commerce graduate have lack of practical
knowledge. The practical oriented Commerce and Management education is a need of the age.
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ASSESSMENT OF DEVELOPED MODEST BATH WEAR OUTFITS ON DIFFERENT PARAMETERS
Shanu Parashar

Department of Textiles and Apparel Designing, College of Community and Applied Sciences, Maharana
Pratap University of Agriculture and Technology, Udaipur, Rajasthan, India

Dr. Meenu Srivastava

Department of Textiles and Apparel Designing, College of Community and Applied Sciences, Maharana
Pratap University of Agriculture and Technology, Udaipur, Rajasthan, India

Clothes can help a person to advance both socially and economically and they play a significant
role in an individual’'s life by giving lots of personal satisfaction. Clothing is a form of nonverbal
communication that conveys emotions, behaviour and differentiation. Bath wear is clothing worn by
people during water- based activity or while having bath. Variety of dresses may be worn by people. Bath
wear is commonly referred as swimsuit, bathing suit, bath costume, swimming togs, bathers, cossie
(short for "costume") etc. (https://en.wikipedia.org/wiki/Swimsuit). Clothing and modesty are becoming
ever more serious, and important as we move into these perilous immoral times. In view of the above, the
present research work on “Assessment of Developed Modest Bathwear Outfits on Different
Parameters” has been planned to develop modest bath wear outfits for women and assess their
features at distinguished way of getting dressed and undressed publicly.

FUTURE OF ED-TECH START UPS IN INDIA
Richa Gupta
Research Scholar, School of Commerce and Business Studies, Jiwaji University, Gwalior

Education being one of the key element for the growth of the economy has changed its form in
learning methods from traditional to digital learning. The immense switch in the learning method is due to
widespread and innovation in the technology observed by the sector. The amalgamation of education
and technology generated the opportunity in the economy for the Ed-Tech startups In the year 2019, by
the world getting hit by the COVID-19 pandemic, education system in countries like India was forced to
adopt the online learning platforms. Ed-Tech companies focuses on providing the services with various
facilities such as cost saving, flexible and personal learning experiences. The sudden growth in the Ed-
Tech companies is due to India pushing education sector towards a knowledge based digital economy.
The government is also funding the Ed-Tech based startups in the country under the campaign initiated
by the Government of India. Therefore, this paper strategically presents a study that determines the
scope of the Education based startups in India. This paper also discusses the various factors responsible
for the shift towards the digital learning method and the future of Ed-Tech startups in India.

ROLE OF CORPORATE SOCIAL RESPONSIBILITY (CSR) IN EDUCATION
Rakesh Roshan Sharma
R.E.S., Government of Rajasthan

Corporate Social Responsibility (CSR) can be defined as an approach contributing towards
the sustainable development by delivering various benefits for the stakeholders including social,
economic, and ecological benefits. Corporates contribute deliberately for the betterment of the society
and a sanitary environment through various business activities and investment towards the betterment
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of the society. This is an attempt to analyze the present inclination and status of CSR in Rajasthan to
comprehend the contributions towards the inclusive development. Although microfinance registered
comparative less important among CSR activities, organizations are preferring integrated CSR suitable
to the business strategy and increasing their support for education, healthcare and environmental
sustainability activities. The issues in the education system related to accessibility, quality, retention,
poor capacity of teachers, academic issues - especially a curriculum that is not updated, enrolment,
pedagogy, girl enrolment and retention issues, skill building etc. have serious consequences on the
growth and development potential of the country. Them magnitude and scale of such challenges
require concrete efforts and funds from all stakeholders and collaborations between government,
educational institutions and corporate to help accelerate educational reform and bring about the
desired social development. Even though the education sector receives maximum attention in terms of
CSR spends, mere involvement from financial perspective to strengthen the education system is not
enough.CSR models need to address long-term issues across the systemic chain to accelerate
change in the education sector. Not much evidence is available on trends as well as gaps that could
help companies perceive the right social needs and identify relevant opportunities for interventions.
With the quantum of CSR investments, it is vital for the companies to make informed decisions. Along
with focus on classroom construction, providing books or scholarships, attention should also be given
to supporting processes reorganizations with clear, easily measurable learning outcomes. Behavior
change communication has also not gained much attention in this context. The present attempt to
highlight the key issues CSR in education sector.CSR is playing an important role in development of
education infrastructure and improvement of quality of education in Rajasthan. Transparency as well
as standardization can be increased in for the CSR initiatives and introducing proper amendments in
the relevant legislation by regulatory authorities.

SCHOOL DROPOUTS IN INDIA: REASONS AND PROSPECTIVE SOLUTIONS
Zainab Farooqui

Research Scholar, Department of Commerce and Management, Ranchi University, Ranchi, Jharkhand,
India

Every year, a substantial number of kids in our country drop out of school. This has an
adverse impact on country's economic and social well being, as well as lowering the country's
literacy rate and creating a non innovative environment. In India, the topic of school dropout is of
great concern and attention. A dropout is a "everenrolled person” who did not complete the last
level of education for which he or she enrolled and is nolonger enrolled in any educational
institution. The government's Right to Education Act and National Policy on Education may have
been inspiring in providing education to all, but it's also critical to assess the education
system's long-term viability and efficiency. Dropout rates are widely seen as a substantial loss of
educational resources; not only do many children leave school without learning basic skills, but
their early departure also constitutes a significant waste of valuable educational resources. The
present research paper aims to analyze the causes behind the increasing dropout rates in India and
also suggest some prospective solutions to it. Dropouts Are nothing but wastage of human resource
which can be more productive in the coming future. The paper also brings out the data related to
school dropouts in India state wise and also gender wise.
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MAINSTREAMING OF SPECIAL EDUCATION NEEDS CHILDREN: PROBLEMS & PROSPECTS
Swati Agarwal
Research Scholar, ICFAI University, Jaipur, Rajasthan
Shweta Jain
Associate Professor, ICFAI University, Jaipur, Rajasthan

Efforts towards inclusive education in India are explored. Positive laws and increasing provision
of aids and appliances, among other reasons, have contributed to a large increase in the number of
children with disabilities enrolling in schools over the last two decades. However, the quality of teaching
and learning for children with impairments has received little attention. Rather, efforts are concentrated
on absorption into a mainstream system that is plagued with difficulties. The Salamanca Statement has
offered the most powerful impetus for calling attention to the education of some of the world's most
marginalized communities all over the world. It has had a substantial and unique impact in India on the
provision of educational opportunities for disabled children. Despite these challenges, India serves as a
great example of how the Salamanca Statement's ideal of inclusive education may be realized,
particularly when efforts are based on cultural realities.

‘EXPECT THE BREAKTHROUGH, EXPECT TO LEARN’ - EXPLORING HOW EMOTIONAL
INTELLIGENCE IS BECOMING A KEY TO RESTORE EMPLOYEE PERFORMANCE

Wendrila Biswas

Assistant Professor, Department of Management & Social Science, Haldia Institute of Technology, West
Bengal

Purpose: Emotional intelligence (El) is an important skill that aids effective communication,
problem-solving, and decision-making within the workplace. It boosts mental health, which accordingly
allows effective task processes to emerge that cause employees to engage in it wholeheartedly. The
present study attempts to address this gap and well explain it by using Joseph and Newman'’s Cascading
model of emotional intelligence. This study explores the role of El in maximizing the employee
performance in Indian private hospitals and examines the new rising trends in maximizing employee
engagement. The current study also investigated how the facets of El predicted employee engagement
levels and their willingness to cooperate and patrticipate.

Research Methodology: Using a cross-sectional survey design, we collected primary data from
197 respondents. Structural Equation Modelling (SEM) is used to predict multivariate causal relationships
and process macro has also been employed for moderation analysis.

Findings: Results specifically revealed that emotional regulation had a negative influence on
employee engagement. Findings indicate that emotional regulation and stability have a greater impact on
employee performance. The moderating effect of work environment is also confirmed.

Practical Implications: This study helps HR practitioners, researchers and academicians to
understand the linkage between Emotional Intelligence and Employee Performance and how Work
Environment of Indian private hospitals can influence on this linkage. The findings raise significant
implications for administrative managers as El stands to help employees’ refocus their attention and
channelize their energy in a positive direction.
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SOCIO-ECONOMIC EMPOWERMENT OF SELF HELP GROUP WOMEN IN INDIA WITH SPECIAL
REFERENCE TO GUJARAT: AN OVERVIEW

Vrinda Yogesh Dave
Research Scholar, Ganpat University, Gujarat, India
Dr. Maurvi Vasavada
Associate Professor, Center for Management Studies & Research, Ganpat University

The present research is a review based study with the objective to understandsocio-economic
empowerment of self help group (SHG) women in India with special reference to Gujarat. One state each
from five geographical areas of India has been selected randomly and Gujarat has been selected
purposively for review of literature.Recent review of various literatures since 2014 available in the
research websites and in the institutional libraries has been reviewed following a systematic
methodological approach. The studies have reflected the effective role of SHGs in empowering women
both socially and economically specially the poor section of the society in all the studied states including
Gujarat. Notable economic upgradation after joining SHGs was noticed over the social upgradation in all
the study states. The SHGs of Kerala has been found perform better in making women both socially and
economically empowered as compared to the other states. The planners and policymakers need strategic
planning in social upliftment along with economic empowerment of women of rural areas of all the states
of India.

TRANSFORMATION OF URBAN AGGLOMERATION & SUSTAINABLE DEVELOPMENT- A CASE
STUDY OF AHMEDABAD

Vrinda Ojha
Research Scholar, Department of Geography, Gujarat University, Ahmedabad

Urban agglomeration is the million plus city which deals with the industrialization, globalisation
and heavy transportation services and many other urban activities. Land use changes and their
influences put forth in urbanisation of Ahmedabad city. The main aim of this paper is to analyse the
ground truth situation of Ahmedabad urban agglomeration and its fringe area expansion with sustainable
use of resources. The city of Ahmedabad and the outer sprawl area are the pivot centre for assuming the
variability of transformation in urban growth with sustainable use of resources. The current study of
Ahmedabad analysed the urbanisation and sustainable use of resources with using census data from
2001 & 2011. The study divulge that the urban fringe transformation occurs with sustainable use of
resources or not. However as per the data of census directorate of census, Ahmedabad total population
was 6,361,084 in the year of 2011 and covers 464 sg. km whereas 1866 sq. km area of urban
agglomeration in 2020, population increased by 7,868,633 and covers 1866 sg. km. its seems that the
sustainable use of land are highly required. Ahmedabad human settlement are expanding towards its
fringe area in which it includes Daskroi, Sanand, Kalol, Gandhinagar, kadi, dehgam, mehmedabad,
kheda, bavla, dholka. These taluka’s forming the suburb boundary of Ahmedabad city. Industrialization in
Ahmedabad mainly takes place in naroda, narol area where the carbon emission is maximum due to
which the problem of air pollution is increased.so as per the “SUSTAINABLE DEVELOPMENT GOALS”
green industries should be promote in Ahmedabad in sustainable manner. Urban fringe transformation
take place in rapid form for which the sustainable growth are required. Daskroi taluka is located 14 km
towards south from Ahmedabad city where the urban expansion taking place. All though the urban
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planning and sustainable growth occurs in Ahmedabad but instead of these it stands for maintainable
growth of city. Ahmedabad is located at 23.03°N 72.58°E with the average elevation of 53 meter. It is a
metropolitan city of India where all the urban activities are taking place which shows the inter relationship
between human and nature.

ROLE OF WORKPLACE FRIENDSHIP IN TEAM CLIMATE OF INDIAN HOSPITALITY EMPLOYEES

Vandana Singh
Diet Lecturer, Dept of Education, District Institute of Education and Training, Kaushambi
Urmila Rani Srivastava
Professor, Dept. of Psychology, Faculty of Social Science, B.H.U. Varanasi

The major objective of the present study was to explore the role of workplace friendship in team
climate of Indian hospitality employees. Data were collected from 279 managers and employees of
different star hotels of Varanasi located in UP India. The data of the present study were analyzed using
Pearson’s correlation and Hierarchical regression analysis. The results of hierarchical regression
analyses indicated that workplace friendship significantly positively predicted team climateof employees,
after controlling the effects of socio-demographic variables. The demographic variables of the study
included age, marital status, salary, type of employment, size of the team, education qualification and
total work experience. The findings of the present study add the importance of workplace friendship in
the improvement of team climate of employees in hospitality organizations.

FOOD PROCESSING ENTERPRISES:
AN ASSESSMENT OF GROWTH ENGINE FOR LOW INDUSTRIAL BASE REGION
Th.lbotombi Singh
Assistant Professor, D.M. College of Arts, Imphal, Manipur
Samson Sitlhou
Assistant Professor, D.M. College of Arts, Imphal, Manipur

India is one of the World’s largest producers as well as consumer of food products, with the sector
playing an important role in contributing to the development of the economy. The food processing sector has
been on average, growing at a faster rate than agricultural sector. The food processing sector has been
growing at an annual growth rate (AAGR) of around 2.88 percent as compared to around 1.88 percent in
agriculture. The sector has also emerged as an important segment of the Indian economy in terms of its
contribution to GDP, employment and investment. As per the New World Encyclopedia, food processing is the
set of methods and techniques used to transform into raw ingredients into food or food into other forms for
consumption by humans or animals either in the home or by food processing industry. It is the conversion of
agricultural product to substances, which have particular textural, sensory and nutritional properties using
commercially feasible methods. The paper will attempt to assess the injecting force of food processing to
stimulate economic development in the low industrial base region; particularly in the Northeastern region of
India especially with reference to the state of Manipur . The paper will also examine the macroeconomic
objectives of industrial policy such as employment creation and the issue of regional economic development;
effective medium of for enhancing food supply chain, post harvest losses of agricultural produce, income
generation and export potential. Overall an attempt will be made to highlight the role of the sector in addressing
the critical issues of food security, food inflation, etc in providing wholesome nutritious food to the masses.
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EVOLUTION OF GST IN INDIA: AN OVERVIEW
Tabrez Alam
Research Scholar, Commerce, Patliputra University, Patna

In 2000, the vajpayee Government started discussion on GST by setting up an Empowered
Com- mittee, headed by Asim Dasgupta (West Bengal Finance Minister) to design the GST model.
There- after, the Task Force on Implementation of the Fiscal Responsibility and Budget Management Act,
2003 (Chairman: vijay Kelkar) recommended the removal of all inefficient and distortionary taxes so that
India obtains the efficiencies of a single national tax, and suggested a comprehensive GST based on
VAT principle. The idea of moving towards a GST was proposed in 2005 by the then Union Finance
Minister, P. Chidambaram in his budget speech for the year 2005-06 where he observed that the entire
production-distribution chain should be covered by a goods and services tax that encompasses both the
Centre and the States. He reiterated his idea in 2006-07 budget speech and proposed April 1, 2010 as
the date for introducing GST.

THEORETICAL REVIEW OF GREEN HUMAN RESOURCE MANAGEMENT PRACTICES
Swati Tomer

Research Scholar, Himalayan School of Management Studies, Swami Rama Himalayan University, Jolly
Grant, Dehradun

Dr. Geeta Rana

Associate Professor, Himalayan School of Management Studies, Swami Rama Himalayan University,
Jolly Grant, Dehradun

In the last few years, global concerns have increased regarding issues related to environment.
These concerns generated more pressure and entailed enterprises to develop and use green initiatives
by adopting sustainable practices and products. Today, with greater reason, people are willing to operate
in an environmentally responsible manner and they understand that they are part of society and should
therefore adopt green practices in organizations. Green Human Resources Management (GHRM) is
recently alluring the attention of academic researchers and practitioners. Green Resource Management
has become a novel concept for the majority of HR professionals and academic community. Nevertheless
the importance of green human resource management in various facets, the literature shows that a broad
process outlook for Green HRM has yet to be revealed. The term Green Human Resource Management
is by all accounts an foreign term to most of the people, including experts and academics in HRM
domain. In order to bridge this gap, the paper will enhance better understanding of green human
resource management term, green HRM practices and related concepts.

CHANGING MARKETING MIX STRATEGIES PRE AND POST-COVID-19: A REVIEW
Dr. Swapna Patawari
Professor, Jai Narain Vyas University, Jodhpur, Rajasthan, India
Aditi Mutha

Research Scholar at Jai Narain Vyas University, Jodhpur, Rajasthan, India
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Purpose- The study aims to answer an important question- how Covid-19 has changed the
perception of marketers and customers about the marketing mix strategies they were following pre-Covid-
19?

Design/methodology/approach- As lockdowns imposed by the authority to control the cases of
Covid-19 are the primary driver of perception change in marketers and customers, the authors reviewed
articles on Pre and post-Covid-19 marketing mix strategies. Of 112 documents extracted from google
scholar, 21 selected and analyzed articles.

Findings- The changing strategies of the 4 P's of the marketing mix pre and post-Covid-19 are
explained.

Originality/value- The results from this review attempt the advanced interpretation of marketing
mix techniques that marketers have used to deal with the changed perception of the customers post-
Covid-19.

MARKET ORIENTATION AND SERVICE QUALITY: A STUDY OF BANKS IN RAJASTHAN
Dr. Renu Jadon
Assistant Professor, Department of Business Administration, St. Xavier's College, Jaipur, Rajasthan

Banking has grown at an incredible pace all across India, especially in the metropolitan cities.
However, customer expectation from the service provider and their behaviour patterns are not
permanently fixed, and certainly not sacred, even though some habits tenaciously resist change. Market
Orientation, Service quality and customer satisfaction are very vital concepts that banks must understand
in order to remain competitive in business and hence grow. This paper highlights the relationship of
market orientation and service quality. The reliability of the developed questionnaire was tested by
deploying the statistical test ‘Cronbach’s alpha’ to the responses received. Correlation analysis is
conducted for finding out the relationship between market orientation and service quality.It is concluded
that there is a significant and positive relation between Market orientation and service quality. Market
orientation practice like intelligence generation, intelligence dissemination and responsiveness influence
service quality provided to customers. In order to improve performance and quality of services, banks
have to focus on market orientation.

PRIVATE SECTOR BANKING AND ITS TOTAL QUALITY MANAGEMENT:
A STUDY OF HDFC BANK LTD
Dr. Gurneet Kaur Suri
Assistant Professor, St. Xavier's College, Jaipur, Rajasthan, India

Total quality management basically means the betterment of all the products and services of the
organisation along with the continuous feedback. This includes improvement in the profit as well as
customer satisfaction. It means improvement in the internal as well as external factors of the organisation
concerned with the planning, organising, directing and controlling of such factors. A detailed review on
the quality measurement for all these factors is presented in the paper. This paper on total quality
management on will lay emphasis on the improvement in the internal and external factors of the private
sector bank as both internal and external factors play an important role in deciding company’s profit
maximisation as well as wealth maximisation strategies. Total quality management is the continuous
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improvement along with continuous feedback of the customers to whom the goods and services are
provided. So the banks should know the tools required and the ways which are needed to get the
feedback from the customers. Total quality management also means continuous improvement in the total
sales of the company. Paper includes the research on how the private sector banks make better profit by
applying the approach of total quality management. This work mainly provides the understanding of the
latest academic work on total quality management in banking sector, the various risks involved and the
factors to be considered while applying this approach.

FINANCIAL CHALLENGES FOR HEALTHCARE INDUSTRY
Soniya Pursani
Research Scholar, Department of ABST, University of Rajasthan, Jaipur

Hospitals are an important component of the healthcare delivery system. Over the years, India
has experienced a significant increase in the number of hospitals beds to meet the growing health
demands of its population. Hospitals and health systems are under constant pressure to reduce costs
while also improving quality and maintaining a strong workforce. With this comes an array of financial
challenges, as reimbursement levels continue to change and healthcare becomes more consumer-
centric. The challenge is significant, but emerging technologies and innovative strategies are creating
opportunities for greater efficiency, better patient care and decreased costs, according to executives and
other leaders in healthcare. The risks in the health sector are likely to remain high because of lower
profitability and lower financial efficiencies. Other risk factors are the geographical pull factor, long
gestation periods, a highly fragmented sector, Recruiting and retaining physicians, Driving revenue
growth amid competition, Revenue cycle challenges, Employee engagement with respect to financial
challenges and inadequacy of standards. Today, the primary challenge for developing countries like India
is the improvement of healthcare access across sectors, in terms of both reach and affordability, and the
pursuit of universal healthcare to ensure that healthcare needs of the vulnerable and under-privileged
sections of the society are addressed. Additionally, coping with modern diseases, public health
engineering, disease surveillance and rising healthcare costs present significant challenges for the
healthcare industry. This paper empirically identifies the financial challenges faced by healthcare
industry.

THE IMPACT OF COVID-19 ON THE DIGITAL FINANCIAL INCLUSION OF THE WOMEN:
OPPORTUNITIES AND RISKS

Mrinalini Faujdar
Assistant Professor, St Xavier’'s College, Jaipur

Throughout the pandemic, governments have rushed to provide financial assistance to citizens, creating
opportunities and challenges for expanding financial inclusion. Digital governance is the potential mode
adopted by the government to reach vulnerable citizens. The global COVID-19 crisis and the government
responses such as lockdowns restricted both social and economic activities, consequently marking an
increase in the need for contactless financial products. The government adopted the means of digital
payments to reach the unreached. The measures were taken also included the measures to support the
digital financing services by the citizens and the customers. The study conducted through data collection
during pandemic shows the positive shifts of the people towards digital payments, but it also highlighted
the unequal access to the services by the vulnerable groups. The study shows the adoption of digital
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financing promoted by the government through various schemes includes risks such as related to
account and amount protection, and financial capabilities. Digital governance has the potential to expand
inclusive access to financial services. Financial inclusion through digital governance would be more
sustainable and equitable if accompanied by the policies that address skill development, gender
empowerment, and regulatory protections.

ECONOMIC FUGITIVES: A CURSE TO ECONOMY
Shubha Sharma
Research Scholar, Faculty of Law and Governance, JyotiVidyapeeth Women's University, Jaipur Rajasthan

Economic Fugitives are people who financially cheated an individual , an organisation or even
country. When talking about India , the list is endless starting from Vijay Malliya , Neerav Modi and more.
Such people not only betray the trust of the nation but cause the severe financial strain to economy. This
paper explores the background history of such economic Fugitives and how adversely they effected the
economy of India.

FOREIGN DIRECT INVESTMENT : IMPACT ON INDIAN ECONOMY
Neetu Yogi
UGC NET/JRF

Foreign direct investment plays a crucial role in channelizing transfer of capital and technology
and perceived to be a potent factor in promoting economic growth in developing countries like India..They
act as a long term source of capital as well as a source of advanced and developed technologies. In this
paper we study the effects of Foreign Direct Investment (FDI) with respect to India and its economy. We
try to analyze the merits and demerits of FDI upon implementation in the Indian domestic market.The
investors also bring along best global practices of management. As large amount of capital comes in
through these investments more and more industries are set up. This helps in increasing employment.
FDI also helps in promoting international trade. This investment is a non-debt, non-volatile investment
and returns received on these are generally spent on the host country itself thus helping in the
development of the country.

DISPARITIES IN HEALTH FACILITIES: AN INTER-DISTRICT ANALYSIS OF RAJASTHAN

Dr. Pradeep Soni
Assistant Professor, Department of ABST, St. Xavier's College, Jaipur

Health and enlargement in infrastructure are closely related to each other and can have an effect
interchangeably. The health service sector as a vital social part of any country plays a critical task in the
benefit of its people. The right to use health services is commonly accepted internationally as an
essential endeavour in meeting the health needs of people. A load of expenditure on disease/health care
in India is still very huge. Although there has been a lot of enhancement, nationwide level surveys expose
extensive disparities between different districts and districts as well rural/urban areas concerning contact
to vital health services and eminence medical facilities. This matter has been the anxiety of the
community and medical guidelines makers. The regional health & medical inequalities are mostly an
effect of differences in the stage of economic growth and differences in reach to medical & health care
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services. The geological allocation of health indicators (as one of the most significant indicators of
improvement) in the districts of Rajasthan is diverse and inconsistent. Rajasthan, despite being an
economically developing state of India, is suffering from the problem of disparities in public health
infrastructure. Health facilities are the major indicator of any demographical area and therefore, this paper
investigates the spatial variation between the districts of Rajasthan in terms of the Average population
covered in a health facility in districts of Rajasthan and deliveries conducted at health centres (PHCS) in
Rajasthan. We have also analyzed the status of CDR, CBR, Under-five mortality rates among the District
of Rajasthan under the present paper.

IMPACT OF DIGITIZATION ON MUTUAL FUND SERVICES IN INDIA
Arvind Chouhan
Assistant Professor, Renaissance College of Commerce and Management, Indore, M.P., India

Aim of this study is to understand the effect of technology on the financial market and what kind
of impact it creates on the Indian financial services. This study is a descriptive in nature and let rise to
understand the various ways in which a digitization has created an impact on mutual funds. To carry out
the study and intensive literature review on the basis of the available journals of websites and magazines
and newspapers. based on the literature review it was found that technology has made an impact on the
mutual fund market in India because the way the customer must be a viewing at mutual fund has
changed a phenomenal and also service providers had to incorporate a lot of changes in their financial
instruments to earlier the digital customer. This digitization as some where it easy for people to invest but
also that has come | need to understand the expectations of the customer who doesn't meet you but tries
to enquire about the financial products online.
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